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Mladá fronta DNES is the largest respectable national daily in the Czech Republic. Its readers 

are presented with current and quality news coverage, useful information, as well as relaxed 

reading in specialised supplements. Mladá fronta DNES is published daily in fourteen regional 

versions, for each region and Prague. Readers can also use its versions for PCs, tablets and 

smart phones. 

Mladá fronta DNES contains a fully-fledged magazine every day: 

Monday – ONA DNES, Wednesday – DOMA DNES, Thursday – Magazín DNES+TV, 

Friday – SPECIÁL DNES, Saturday – VÍKEND DNES.

Lidové noviny is the oldest Czech daily still in circulation, established in 1893. 

It has permanently positioned itself as a quality national newspaper with a special focus on 

politics, business and culture. It is sought after by its readers every day for its comprehensive 

political and economic news coverage, proficient commentaries and opinions by top figures from 

the Czech Republic as well as abroad. Its regular everyday supplements and special magazines 

of Lidové noviny – the Friday’s attractive Pátek LN magazine or the exclusive lifestyle monthly 

Esprit magazine also enjoy high prestige.

The METRO daily is distributed FREE OF CHARGE every business day. With its unique focus, 

it allows easily targeting younger readers up to the age of thirty. In the XXL advertising 

combination – combining the 5plus2 weekly and the METRO daily – it thus offers larg impact on 

readers in the market - more than 800,000 readers.

The second publication in the group distributed free of charge is the 5plus2 weekly. Published 

on Fridays - it is the largest weekly in the whole Czech market. Its district editions offer a huge 

and, at the same time, very accurate targeting of your campaign down to the level of individual 

municipalities. The advertising XXL package combines the 5plus2 weekly with the daily METRO.

TÉMA is a separately sold weekly published by MAFRA, which eliminates the boundaries 

between news and current affairs magazines. It reports credibly, in a funny and intelligible 

manner. TÉMA offers great interviews with remarkable people, important economic and political 

information, true stories full of emotions and views into the life of high society. 

TÉMA is published weekly on Fridays.
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MF DNES is published in a single-book structure. It includes sections:
Home, Economy, World, Culture, Opinions and Interview, which introduces a Czech and international personality. 
And, regional news and the Sport section.
Readership: 420,000

Lidové noviny is a daily for educated readers. Established in 1893, this oldest Czech daily still in 
circulation positions itself today as a national newspaper with a special focus on politics, business, 
culture, science and education. Lidové noviny is published on weekdays in a convenient single-book 
structure.  Readership 159,000

It includes the following sections every day: Home, World, 
Culture, Opinions, Economy, Sport, TV Programme and a unique 

authors’ last page with special stories and topics.

Thursday edition published with its usual 
Employment supplement.

In addition, the Saturday edition brings the 
Scene and Foreign Curiosity sections.

MF DNES is published daily 
with a fully-fledged magazine.

Each Friday 
Friday LN magazine

First Wednesday 
in a month 
Esprit magazine

MONDAy  Ona DNES 
national edition, readership: 303,000

WEDNESDAy  Doma DNES 
national edition, readership: 172,000

ThuRSDAy  DNES+TV 
national edition, readership: 478,000

FRiDAy  Speciál DNES, 
national edition, readership: 162,000

SATuRDAy  Víkend DNES 
national edition, readership: 306,000

A City Life magazine supplement is inserted in the daily 10 times a year, on last Friday of the month, in the Prague area.

Regular weekly supplements:

MONDAy Realty

TuESDAy Academy

WEDNESDAy Medicine

ThuRSDAy Economy+, half-page Managers Movements

FRiDAy  Service LN, Friday LN magazine, national edition 

readership: 175,000

SATuRDAy  The edition contains three books, in addition to the 
main book, there is Orientation and Relax 

10 times a year, Lidové noviny with the inserted lifestyle magazine 
Esprit – national edition, the first Wednesday in a month

MLADÁ FRONTA sobota 29. 10. a neděle 30. 10. 2022 24 Kč
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MF DNES XXXIII/252
Předplatné 225 555 566
www.mfdnes.cz

Cena v zahraničí: Slovensko 1,40 € Navštivte náš zpravodajský
portál www.idnes.cz

S
edmdesát osm jmen je na
letošním seznamu oceně-
ných nejvyššími českými
řády a medailemi.
Ve slavnostně vyzdobe-

ném Vladislavském sále Pražské-
ho hradu včera vyznamenání pře-
dal prezident Miloš Zeman. Letos
jich udělil rekordní počet – mezi
oceněnými jsou tradičně umělci,
sportovci, politici. A odbojáři a
další hrdinové. Řád bílého lva do-

stali například členové odbojové
skupiny Tři králové – generálové
Josef Balabán, Josef Mašín a Vác-
lavMorávek, ale i ukrajinský prezi-
dent Volodymyr Zelenskyj.
Na seznamu oceněných se jmé-

no Mašín vyskytuje jen jednou,
mezi vyznamenanými opět chybě-
jí generálovi synové Ctirad a Josef,
kteří se zapojili do odboje proti ko-
munistickému režimu. Přestože je
parlament Zemanovi navrhl, on je
vyznamenat pravidelně odmítá.

Hrdinové odboje i od hasičů
Letos udělil prezident také rekord-
ních 21medailí Za hrdinství. Vedle

studentů a studentských funkcio-
nářů popravených 17. listopadu
1939 jsou to i hasiči zasahující na
jižníMoravě, kterou zasáhlo torná-
do, nebo při požáru vČeském Švý-
carsku.
Medaili dostal také lesník Mar-

tin Semecký, který se zasloužil o
nalezení ztracené německé holčič-
ky v lesích na Domažlicku.
Oceněni byli i lidé, kteří pomáha-

jí potřebným. Řád TGM obdržela
MilenaČerná (inmemoriam), ředi-
telka a později předsedkyněVýbo-
ru dobré vůle – Nadace OlgyHavlo-
vé, či Věra Doušová, ředitelka Po-
travinové banky. Třetím oceně-

ným tímto řádem je posmrtně spi-
sovatel Ladislav Mňačko.
Mezi oceněnými medailí Za zá-

sluhy nechybí zpěvačka Hana Za-
gorová. Přestože si většina poslu-
chačů „Zagorku“ pamatuje jako
mnohonásobnou zlatou slavici,
která prodala miliony desek, stala
se také jednou z tváří změn v roce
1989.
V červnu 1989 Hana Zagorová

podepsala petici Několik vět, poža-
dující propuštění politických věz-
ňů a svobodu slova. Její podpis se
díky projevu tehdejšího generální-
ho tajemníka KSČ Miloše Jakeše,
který o ní mluvil jako o „hodné

holce, která bere miliony“, stal asi
tím nejznámějším. Byla jí zastave-
na činnost a až do pádu komunis-
tického režimu nesměla veřejně
vystupovat. Odolala tlaku svůj
podpis odvolat, naopak ho potvr-
dila slovy: „Nebylo tam nic, s čím
by slušný člověk nesouhlasil.“
Druhým zlatým slavíkem mezi

oceněnými je Miroslav „Meky“
Žbirka. V roce 1982 se stal prvním
slovenským zlatým slavíkem, po
Waldemaru Matuškovi byl druhý,
kdo dokázal porazit Karla Gotta.
Žbirka stejně jako Zagorová do-

stanou medaili in memoriam.
Pokračování na str. 2

STÁTNÍ VYZNAMENÁNÍ
PRO 78 OSOBNOSTÍ

J ejí příběh je jako z pohádky. Dív-
ka ze Zlína, někdejšího okresní-
ho města Gottwaldov v bývalém

komunistickém Československu, se
proměnila v symbol úspěchu.
Zlínská rodačka Ivana Trumpová

(rozená Zelníčková) prorazila ve svě-
tě byznysu, módy i literatury a v pá-
tek získala na Hradě od prezidenta
Miloše Zemana státní vyznamenání
in memoriam.
Za zesnulou podnikatelku je pře-

vzala dcera Ivanka Trumpová. Ivana
Trumpová zemřela ve svém bytě

v New Yorku 14. července náhle ve
věku 73 let.
Oceněné podnikatelce se poněkud

neprávem podsouvá, že její kariéře
pomohlo především manželství
s americkým byznysmenem a expre-
zidentem Donaldem Trumpem. „Ne-
pochybně Ivaně pomohl, o tom ne-
může být sporu, ale že z té holky vy-
roste něco výjimečného, to bylo jas-
né odmalička,“ tvrdí dnes její kama-
rádi z dětství, spolužáci z gymnázia
i Univerzity Karlovy. „Na kontěměla
miliardy, ale na školní srazy do „za-

padákova“ Zlína nikdy nezapomněla
přijet. Jednou domů přiletěla rovnou
z Azurového pobřeží, ze svého oblí-
beného letoviska v Saint Tropez,“
vzpomíná na poslední setkání z roku
2020 paní Petra, spolužačka z gym-
názia v Lesní čtvrti ve Zlíně.
Talentovaná sjezdařka, modelka,

ale i autorka milostných románů
a žena s obchodním talentem, již
v roce 1990 ocenili v USA titulem Ho-
teliérka roku, se narodila 20. února
1949 ve Zlíně do skromných pomě-
rů. Pokračování na str. 3

Robert Oppelt
reportér MF DNES

Vítkov, 28. říjen 2022 Zástupci vlády, Sněmovny a Senátu včera položili věnce uNárodního památníku na pražskémVítkově. Foto: Petr Topič, MAFRA

Ivana Trumpová roku 2005 v Praze.
Foto:Michal Šula, MAFRA

Pohádkový příběh Ivany, dívky ze Zlína

Jaroslav Chudara
redaktor MF DNES

Víkend DNES:
Zajímavosti
o Dušičkách

VYSOČINA
Ve Žďáru nad Sázavou zbavují ulice
bariér, jeden problém však zůstává

Zastávky pro handicapované vyhovují
normám, ale vadí řidičům autobusů

Ze soboty na neděli
se mění letní čas
na zimní. Přispíme
si hodinu.

Úplný přehled
na str. 2 a 3

Trh věří,
že plynu
bude dost Str. 6

ElonMusk
koupil
Twitter Str. 7

Rozhovor:
Tomáš
Plekanec Str. 16

Hrdinové doby
Miloš Zeman vyznamenal prezidenta Ukrajiny, která udatně čelí agresi, statečné
bojovníky za svobodu z minulosti, neohrožené hasiče z přítomnosti, ale i zpěváky

Vždycky byla výjimeč-
ná, říkají o lyžařce,
modelce a podnikatel-
ce bývalí spolužáci
z rodnéhoměsta.
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SAMOSTATNÁ ŽENA
OlgaMenzelová o osudových mužích a odvaze dělat si věci po svémM
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MARTIN ZVĚŘ INA

Pavel Blažek, ministr spra-
vedlnosti ve vládě Petra
Fialy, navrhuje zachovat

praxi, kdy nejvyššího státního
zástupce může odvolat vláda
bez udání důvodu. Zatímco
ODS tento krok v kontextu na-
stavení délky funkčního období
shledává správným, někteří ko-
aliční partneři brblají. Uvidíme,
zda nezůstane jen u „silných ná-
mitek“.

Nejvyšší státní zástupce je
proti a odvolává se na předcho-
zí dohody s ministrem. Že boju-
je za větší nezávislost svých ná-
sledovníků, mu nelze zazlívat,
je to pochopitelné. Co na celé
věci zaráží, je obvinění, že mi-
nistr spravedlnosti nedrží slovo.

Návrh zákona se bude ještě
mocně probírat, nicméně v par-
lamentu existuje nepochybně
většina, která je připravená ža-
lobcům zatnout tipec. A toho si
je patrně vědom i pan Stříž, pro-
to se vyjadřuje tak radikálně.
Jenže zatímco za nezávislost
Pavla Zemana demonstrovaly
statisíce, na podporu pana Stří-
že se nezdvihne patrně nikdo.

Zda se s novým zákonem do-
staví rovnováha mezi nezávis-
lostí žalobců a legitimním do-
hledem výkon-
né moci, není
jisté. Sázet se
dá na to, zda
to „angažova-
né“ masy vů-
bec zajímá.

zítra 20.20

ROMAN ŠITNER

PRAHA Stovky tisíc českých do-
mácností pocítí na přelomu roku
skokové zdražení elektřiny. Včera
i společnost ČEZ, která má 2,7 mi-
lionu zákazníků, zveřejnila svůj
klíčový nový ceník. A ten využívá
největší podíl jejích odběratelů.

Nově bude většina domácností
platit zastropované ceny, tedy šest
korun za kilowatthodinu elektři-
ny. Oproti současnosti si připlatí
měsíčně stokoruny, pokud elektři-
nou netopí, a tisícikoruny, pokud
ano. Průměrná domácnost v pane-

lákovém bytě si připlatí 38 pro-
cent, ta s přímotopem vydá přes
60 procent navíc. Bez státního zá-
sahu by to ale bylo výrazně více.

„Vládou schválené zastropová-
ní cen energií zákazníkům velmi
pomůže a výrazně zmírní dopad
zdražení,“ říká mluvčí ČEZ Ro-
man Gazdík. Nový ceník by bez
státní regulace počítal od ledna
s cenami silové elektřiny mezi de-
seti a jedenácti korunami.

ČEZ není jediným dodavate-
lem, který ohlásil zdražení. Praž-
ská energetika už dříve tento týden
oznámila podobné částky. E.ON

ceník finalizuje a zveřejní jej v dal-
ších dnech, ale i tento dodavatel do-
spěje patrně ke stejnému výsledku.
Ten odpovídá konzervativní a opa-
trné nákupní strategii, kdy obchod-
níci nespekulují a postupně elektři-
nu nakupují alespoň rok dopředu.

Ve výsledku bude čtyři až pět
korun za každou kilowatthodinu
platit stát ze svého rozpočtu. Vlá-
da odhaduje, že to vyjde na
130 miliard korun. Proto nyní
řeší, kde na to vezme peníze, jed-
nou z cest je právě vyšší zdanění
výrobců elektřiny. Skokově ros-
tou zisky i společnosti ČEZ. Ta

výrazně vydělává na výrobě elek-
třiny, případně na obchodování
s ní. Na prodeji firmám a domác-
nostem už ale takový zisk nemá,
nakupuje na burze za stejných
podmínek jako další dodavatelé.

V důsledku vládního zastropo-
vání z trhu prakticky zmizela kon-
kurence. Ceny dodavatelů budou
– s výjimkou starších fixovaných
kontraktů – stejné. Dosud platilo,
že když dodavatel oznámil zdraže-
ní, vyplatilo se poohlédnout jin-
de. To nyní nedává smysl.
Pokračování na straně 2
Komentář čtěte na straně 10

Průšvih na kolejích
mohl být větší
Měsíc od převrácení nákladního
vlaku, který na den a půl zablokoval
klíčovou trať u středočeských
Poříčan, přinášejí LN detaily
mimořádné události. Rádiové
zabezpečení koridoru tehdy
zamezilo větším škodám. strana 4

Poněkud dietní
sezona Koruny

Pátá řada úspěšného seriálu Koruna
divákům předestírá největší výzvu,
jaké kdy britská královská rodina
čelila. Atraktivně rozehraný příběh
přitom ale paradoxně vázne
ve stojatých vodách. strana 8

Íránské rakety
Rusku nepomohou
„Rusko-íránské spojenectví je
sňatkem z rozumu,“ říká Josef
Kraus, odborník na Blízký a Střední
východ z Masarykovy univerzity
v Brně. „Nyní je ale vše
komplikovanější a Rusové jsou těmi,
kteří potřebují partnera, jelikož jsou
mezinárodně izolováni. Írán to spíše
poškozuje a je otázkou, jak dlouho
tato vazba ještě přetrvá.“ strana 6

Inflace přibrzdila
i díky zásahu vlády
Meziroční tempo růstu
spotřebitelských cen v říjnu
zpomalilo na 15,1 procenta,
meziměsíčně ceny dokonce
o 1,4 procenta klesly. Ovšem jen
dočasně. Pomohlo tomu i zavedení
úsporného tarifu. strany 10 a 12

Volby 1990.
A co dál?
První svobodné volby do
Federálního shromáždění proběhly
v roce 1990. České politické strany
otázku státoprávního uspořádání
odbývaly všeobecnými frázemi
o potřebě nápravy federace. Nová
slovenská vláda ale už víc než
federální otázky řešila „primárně
práva republik“. SERIÁL, strana 18

Kdo si troufne
na Trumpa

Relativní neúspěch republikánů
v úterních volbách do Kongresu byl
pro řadu konzervativců signálem, že
jejich rozčarování z Donalda Trumpa
může konečně vybublat na povrch.
Využít toho může floridský guvernér
Ron DeSantis přezdívaný „Trump
s mozkem“. Šanci má i v boji o Bílý
dům. strana 7

MAGDALENA KOMŮRKOVÁ
MARTIN SHABU

PRAHA Nejvyšší státní zástupce
Igor Stříž ostře kritizuje novelu
zákona o státním zastupitelství.
Nejvíce mu „leží v žaludku“, že
dle materiálu může vláda odvolat
šéfžalobce bez udání důvodu.

„To je skandální. Neberu kabi-
netu tuto pravomoc, důvody pro
odvolání by ale měly být dopředu
známé, jasně formulované a pří-
padně přezkoumatelné soudem,“
řekl v rozhovoru pro LN Stříž. Po-
dle něj by pak hlava soustavy stát-

ního zastupitelství byla ve velmi
nejisté pozici a zákon by mohli
zneužít politici.

Nejvyšší státní zástupce je bez
udání důvodu odvolatelný i nyní,
Fialův kabinet si však dal do pro-
gramového prohlášení, že to chce
změnit. A najednou přišla otočka
– návrh žádnou změnu nepřinesl.

Ostatně to také dělá dusno ve
vládní pětikoalici. Proti novele
z dílny ministra spravedlnosti se
postavil třeba ministr vnitra Vít
Rakušan. „Vláda nemůže mít mož-
nost odvolat ho bez udání důvodu.
Budeme prosazovat, aby to bylo

možné pouze v kárném řízení,“
řekl LN šéf STAN.

Sliby v prohlášení
Podobný postoj má i předseda Pi-
rátů Ivan Bartoš. „V drtivé části
Evropy je běžné, že nejvyšší stát-
ní zástupce může být odvolán
pouze za konkrétní pochybení,
a to kárným soudem. O návrhu se
ještě povede debata, protože na
něm není koaliční shoda,“ uvedl
pro LN. Resort spravedlnosti pod
vedením ministra Pavla Blažka
(ODS) poslal novelu do připomín-
kového řízení ke konci října.

Už tehdy úřad uznal, že s tímto
citlivým odstavcem nesouhlasí
celý kabinet. „Text předkládané
novely byl schválen koaličními
stranami, vyjma ustanovení
o způsobu jmenování a odvolání
nejvyššího státního zástupce,“
stojí na stránkách resortu. LN
oslovily i ministra Blažka.

„Je mi líto, že se nepodařilo do-
hodnout v koalici konsenzuální
text, ale očekávám nad celým ná-
vrhem novely diskusi na jednání
vlády, v Poslanecké sněmovně
a v Senátu,“ sdělil LN. Premiér
Petr Fiala (ODS) zastává obdob-

nou pozici jako Blažek a chce si
počkat až na konečný návrh, kte-
rý vzejde z připomínkového říze-
ní. „Jmenování a odvolávání nej-
vyššího státního zástupce vládou
ale znamená zachování současné-
ho stavu a dosavadní praxe, která
nemá žádný negativní vliv na čin-
nost státních zástupců,“ dodal
předseda vlády pro LN.

Ke změně postavení šéfžalob-
ce se však jeho kabinet zavázal
i v rámci sdružení zemí bojují-
cích proti korupci GRECO.
Pokračování a ROZHOVOR
s Igorem Střížem na straně 3

Přiškrcení
žalobců

inzerce

Dodavatelé chystají elektrošok

Rekordní aukce. Sbírka umění spoluzakladatele společnosti Microsoft Paula Allena v první den dražby vynesla na 36 miliard korun. Na snímku je obraz

Madonna del Magnificat od Sandra Botticelliho. Jeho vyvolávací cena byla 75 milionů dolarů (asi 1,8 miliardy korun). Více strana 12 FOTO PROFIMEDIA

Šéfžalobce: Ministrův
návrh je skandální

Novela resortu spravedlnosti počítá s tím, že by nejvyšší státní zástupce mohl být bez důvodu odvolán

SLOUPEK LN

SOBOTA 12. LISTOPADU A NEDĚLE 13. LISTOPADU 2022 LIDOVÉ NOVINY

OrientaceOrientace

V právě skončivších amerických
doplňovacích volbách volí podle
mnohých rozdělená společnost,
polarizovaná politicky, sociálně
i kulturně. Prožívají USA jedno
ze svých „temných období“?
A jsou tato období spíše normou,
již občas přeruší intermezzo
prosperity a stability, nebo je to
naopak? Nezažívaly USA před sto
lety za námi milovaného prezidenta
Woodrowa Wilsona mnohem
temnější hodiny?

N
aposledy se na tyto otázky
pokusil odpovědět historik
Adam Hochschild v knize
American Midnight: The
Great War, a Violent

Peace, and Democracy’s Forgotten
(2022), který se zaměřil na polozapome-
nuté období mezi první světovou válkou
a začátkem bouřlivých dvacátých let
(1917–1920). Tehdy se podle něj Spoje-
né státy ocitly ve spirále války a pováleč-
né demobilizace, pandemie španělské

chřipky, antisemitismu a rasového násilí,
nativismu a odporu k imigrantům, tříd-
ních a sociálních konfliktů a bojů proti
skutečnému i domnělému rudému nebez-
pečí a vlivu bolševické revoluce...

Amerika nesnášenlivá, zmatená
a frustrovaná tehdy jakoby zápasila sama
se sebou, ve skutečnosti se v ní ale sváře-
lo „několik Amerik“. Ta většinová a tra-
diční se tak trochu proti své vůli adapto-
vala na 20. století, které vtrhlo do dějin
s první světovou válkou. A možná podob-
ně se dnešní Amerika přizpůsobuje stole-
tí jedenadvacátému, jen s novými výzva-
mi v oblastech jako globalizace, změna
klimatu, migrace i měnící se role bývalé
supervelmoci ve světě.

Dojmy poválečné prosperity
Již samotný začátek první světové války
zastihl Američany rozpolcené – i na zá-
kladě svých etnických kořenů jedni sym-
patizovali s Němci, druzí zase s Velkou
Británií a Francií. Podobně na tom bylo
i vedení státu. Jak upozorňuje historik
David Emory Shi, v roce 1916 prezident
Woodrow Wilson sice zvítězil ve vol-
bách s heslem „Udržel nás mimo válku“,
umožnil ale americkému byznysu posky-
tovat půjčky válčícím zemím, a to přede-
vším zemím Dohody (Velká Británie,
Francie, Rusko). Nakonec však německá
neomezená ponorková válka a zvěsti
o tom, že se Berlín snaží poštvat Mexiko
proti Spojeným státům, v dubnu 1917
Wilsonovi umožnily, aby Německu vál-
ku přece jen vyhlásil.

Válečná mobilizace vnesla do americ-

ké společnosti novou dynamiku. Bílí děl-
níci měnili montérky za vojenský mun-
dúr, statisíce Afroameričanů se zase stěho-
valy z venkovského Jihu do měst na Seve-
ru, následováni bílými jižany a Mexičany.

Jak podotýká Hochschild, válka trvala
příliš krátce, a tak si z učebnic Američa-
né pamatují spíše až ty pozitivní stránky
ze začátku 20. let, kdy ženy získaly voleb-
ní právo, ekonomika se brzy zotavila
a Američané vkročili do nové éry konzu-
merismu, zaplaveni spotřebním zbožím,
automobily a domácími spotřebiči, jež si
mohli díky jejich relativně nízké ceně
a úvěrovému financování i dovolit.

Nové společenské a kulturní trendy
a hnutí otřásaly tradičními pořádky.
V rytmu jazzové éry se o slovo hlásila
ženská emancipace, Afroameričané častě-
ji vystupovali proti rasové nespravedlnos-
ti a vyjadřovali hrdost na barvu své kůže.
Tzv. ztracenou generací „odmaturovala“

i americká moderní kultura a společnost
nadšeně vstřebávala evropský intelektuál-
ní import od teorie relativity Alberta Ein-
steina až po objevování podvědomí Sig-
munda Freuda.

Jenže to je jen specificky americký po-
hled na vlastní dějiny, které každou kapi-
tolu vyprávějí spíše optimisticky a z po-
hledu „vítězů“. Existovalo (a dodnes
existuje) i podstatně odlišné vnímání
celé dekády.

Skrytá Amerika
Všechny výše zmíněné procesy totiž s ne-
volí a někdy neskrývaným odporem po-
zorovala i ta „druhá“ Amerika. S konver-
zí válečného průmyslu na mírovou výro-
bu skončila i kontrola mezd a cen, jež
rostly stejně jako řady nezaměstnaných,
z velké části čerstvě demobilizovaných
vojáků. Jejich – a nejen jejich – frustrace
se vybíjely v rasových pogromech, bě-
hem nichž se rozhořčené bílé davy snaži-
ly bránit Afroameričanům v uplatňování
občanských práv. Dlouho zamlčované
zničení a doslova vypálení prosperující
afroamerické komunity v Greenwoodu
v Tulse v Oklahomě v květnu a červ-
nu 1921 si vyžádalo desítky mrtvých
a stovky zraněných.

Typické byly v této době rovněž úto-
ky na tzv. wobblies, členy odborové or-
ganizace, jež se snažila organizovat žen-
ské, afroamerické a nekvalifikované děl-
níky. Oblíbeným terčem nenávisti byli
i noví pováleční přistěhovalci, o nichž
bylo nemálo Američanů přesvědčeno,
že to jsou v podstatě političtí radikálové

spjatí s bolševickou revolucí v Rusku
v roce 1917, kteří chtějí v USA šířit tero-
rismus a „rudý strach“.

V centru tohoto dění stála podle Hoch-
schilda jedna „z nejsložitějších a nejroz-
poruplnějších postav americké historie“,
jíž byl muž, jehož si my Češi připomíná-
me jako nadšeného propagátora Společ-
nosti národů, zastánce československého
sebeurčení, a tedy i spoluzakladatele Čes-
koslovenska, a jehož socha od Albína Po-
láška z roku 1928 (respektive její repli-
ka) stojí před pražským hlavním nádra-
žím, „wilsoňákem“.

Americký prezident Woodrow Wilson
byl skutečně plný protikladů. Na jedné
straně byl rektorem Princetonské univer-
zity, prvním a posledním držitelem velké-
ho doktorátu, který obsadil Bílý dům,
a pokrokovým ekonomickým reformáto-
rem, na straně druhé se ale po celý život
držel rasových názorů jižanského segre-
gacionisty. V roce 1917, respektive 1918
podepsal zákony o špionáži, respektive
o pobuřování, jež umožňovaly cenzuru
a omezení svobody projevu. A neměl po-
dle Hochschilda ani žádné výčitky,
když posvětil perzekuci svého politické-
ho konkurenta, prezidentského kandidá-
ta Socialistické strany Eugena V. Debse,
jenž proti Wilsonovi v roce 1912 kandi-
doval a získal na tu dobu nezanedbatel-
ných šest procent hlasů. V roce 1918 byl
Debs bez milosti odsouzen k deseti le-
tům vězení za projev, který si Wilsonova
administrativa vyložila jako odrazování
od účasti ve válce.
Pokračování na straně 12

Znásilnění pod záštitou akademie
Matilda Voss Gustafssonová v knize Klub rozkryla pozadí
zneužívání, kvůli němuž se neudělovaly Nobelovy ceny

Občanská válka by měla mít
podobu ozbrojeného povstání
proti federální vládě, jež ale
stačí armáda potlačit. Odstartují
další cykly povstání
a USA se poté
rozpadnou.

JAN
ADAMEC
historik

KRESBA LELA GEISLEROVÁ

Co si počít s druhou Amerikou
Konec jistot a měnící se svět. To všechno v minulosti děsilo a dodnes děsí odvrácenou tvář USA. Hrozí proto občanská válka?

KRITIKA
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VERONIKA RODRIGUEZ

B
ylo to jako z hororu: otevře-
la jsem dveře do pokoje
a uviděla tam spoustu pa-
vouků. Někteří lezli po stě-
nách, další viseli v pavuči-

nách na oknech či lustru. Jeden z nich na
mě dokonce skočil a zavrtal se mi do ru-
kávu. Měl hnědé kostnaté nohy a nemoh-
la jsem se ho zbavit. Takto vzpomíná na
výjev, který se jí prodral do snu, čtyřia-
čtyřicetiletá Valerie. Ještě dnes se otřepe
odporem, když si na noční můru vzpome-
ne. „Děsně nesnáším pavouky, pokud by
se to stalo doopravdy, asi bych z toho do-
stala infarkt,“ vysvětluje. Sen se jí při-
tom v poslední době často vrací, s orose-
ným čelem se kvůli němu probudila už
několikrát. „Začalo to letos na jaře, po
prodělaném covidu,“ přiznává žena.

Seriál na pokračování
Podobně jako ona jsou na tom tisíce dal-
ších lidí. Podle psychiatrů spustila koro-
navirová pandemie a onemocnění covi-
dem-19 obrovskou vlnu živých snů a noč-
ních můr. Zatímco běžně sužují zlé sny
jen asi dvě až pět procent zdravých dospě-
lých lidí, v posledních dvou letech tento
počet nabobtnal až desetinásobně. Někte-
ří lidé tvrdí, že se jim zdají „celé seriály“,
které nezřídka provází křik, pláč a probu-
zení s vyděšeným bušením srdce a poci-
tem, že si v noci vůbec neodpočali. Ná-
růst těchto nočních snových děsů potvr-
zují psychiatři z mnoha zemí světa.

Třeba v jednom z finských průzkumů
zjistili, že se k nočním můrám přiznává
asi čtvrtina oslovených lidí. „Nejčastěji

v nich čelili různému pronásledování, na-
příklad zlými osobami nebo divnými pří-
šerami. Zažívali ale také nepříjemné
pády výšky či smrt blízkých,“ shrnuje po-
znatky sesbírané v dotaznících s 4275
dobrovolníky profesorka helsinské uni-
verzity Anu-Katriina Pesonenová. Další
respondenti zase popisovali, jak se ve
snu marně snažili uniknout z bludiště či
vězení, topili se opuštění v moři nebo po
nich lezli červi.

„Specifické noční můry měli samozřej-
mě zdravotníci, kteří v době pandemie
sloužili na pohotovostech či jednotkách
intenzivní péče. Těm se dost často vrace-
ly sny o tom, že chtějí nějakého pacienta
zachránit – připojit ho na respirátor. Ono
to ale nešlo, trubice od přístroje neustále
vypadávala, nebo to celé jednoduše ne-
fungovalo,“ popsala v rozhovoru pro The
Harvard Gazette americká psycholožka
Deirdre Barrettová, která se rovněž zamě-
řuje na sny.

Český Národní ústav duševního zdraví
zase po pilotní studii shledal, že po covi-
du špatně spala nebo trpěla intenzivními
nočními můrami nadpoloviční většina
z tisícovky oslovených lidí. Necelá polo-
vina se pak potýkala s výpadky paměti,
problémy při formulování slov či
„mozkovou mlhou“, tedy pocitem zpo-
maleného myšlení. U některých těžších
případů pak „long covid“, jak se přetrvá-
vajícím následkům nemoci přezdívá ang-
licky, znamenal dokonce až několikamě-
síční vyřazení z pracovního procesu.

Proč ale míváme spánek „zpestřený“
děsivým divadlem, které velmi často
nemá aboslutně nic společného s reali-
tou? Ona nesmyslnost může být jen zdán-

livá. Podle lékařky z Kliniky psychiatrie
při Fakultní nemocnici v Olomouci Ka-
mily Bělohradové jsou noční můry zcela
přirozenou reakcí člověka na stres. „Kdy-
bychom vycházeli z hypotézy, že jsou di-
voké sny součástí procesu zpracování
emočních zážitků, mohou se teoreticky
objevit po jakékoliv emoční zátěži. A tou
pandemie nepochybně je,“ říká. Mozek
zkrátka podle ní tímto způsobem „uklízí“
nepříjemné zážitky, obavy a strachy.
Tomu ostatně odpovídá i fakt, že se lidé
častěji přiznávají nejenom k hororovým
snům, ale také k úzkostným stavům a de-
presím. Jestli ale jejich úzkosti vyvolaly
noční děsy, nebo tomu bylo právě na-
opak, není podle odbornice jasné. Stejně
jako stále nikdo neví, zdali hraje při
spouštění divokých snů v hlavě jakouko-

li roli virus. Vysvětleno není ani to, proč
se lidem do snového asociačního ohňo-
stroje promítají právě určité motivy.
„Třeba já noční můry nemívám, občas
mi ale začnou ve snu padat zuby,“ směje
se lékařka a pokračuje: „Na populárních
webech jsem se samozřejmě dočetla
spoustu zajímavých informací o tom, co
to může znamenat o mé budoucnosti. Je-
den vědecký článek na toto téma mi zase
doporučil návštěvu zubaře.“ Skutečně vě-
rohodné vysvětlení ale podle ní prozatím
zůstává zahaleno tajemstvím. Zajímavou
zkušenost přidává i šedesátiletá Marie:
„V dětství mi babička vždycky říkala, že
když se jí zdálo o vodě, signalizovalo to
nějakou přicházející nemoc. V dospělos-
ti jsem si na to občas vzpomněla, protože
se mi skutečně stalo, že jsem po takovém
snu za dva tři dny ulehla s virózou nebo
s nachlazením.“

Podle psychiatra z olomoucké fakult-
ní nemocnice Jakuba Vaňka je ovšem
většina snových výjevů nahodilá. „Ne-
platí to jen v určitých případech – napří-
klad když se truchlící lidé potkávají ve
snu s blízkou osobou, která jim předtím
zemřela, a loučí se s ní,“ přibližuje. Mo-
tiv snu lze dobře rozklíčovat i tehdy,
když se lidem vrací obrazy z tragické ne-
hody či jiného nepříjemného okamžiku,
jehož byli svědkem. V takových chví-
lích je podle něj naprosto zřejmé, že se
organismus s prožitými hrůzami díky
snům vypořádává, což je dobře.

Se sny klientů často pracují psycholo-
gové. Jako první je začal studovat zakla-
datel psychoanalýzy Sigmund Freud
(1856–1939), na kterého navázal Karl
Gustav Jung (1875–1961) s výkladem

snů za pomoci archetypální symboliky.
V současnosti většina psychoterapeutic-
kých směrů sny považuje za důležitou
součást terapie směřující k porozumění
potížím klientů.

Od noční můry k demenci
Problém nastává tehdy, když se noční
můry ztrápeného jedince drží a stávají se
jeho chronickým průvodcem ve spánku.
Takové sny totiž mohou roztočit spirálu
nebezpečných depresí a úzkostí.
„I z toho důvodu se lidem doporučuje,
aby se k obsahu svých nočních můr příliš
nevraceli a nepátrali po jejich skrytém vý-
znamu,“ říká Kamila Bělohradová. Je to-
tiž podle ní prokázáno, že se noční můry
vracejí hlavně těm lidem, kteří se jimi
přes den hodně zabývají – mají z nich
obavy a intenzivně nad nimi přemýšlejí.
„Takové zkoumání je ale kontraproduk-
tivní. Může člověku jen pořádně zne-
příjemnit život,“ varuje odbornice.

Pokud se to někomu nedaří a nočních
můr se zbavit nedokáže, měl by raději vy-
hledat odborníka. A to nejenom kvůli
propuknutí možných depresí. Podle
nové studie vědců z britské Birmingham-
ské univerzity totiž mohou časté noční
děsy předznamenat ještě něco mnohem
horšího – rychlejší úbytek kognitivních
funkcí a rozvoj demence či Parkinsono-
vy choroby. „Ukázalo se totiž, že lidé,
kteří trpí nočními můrami alespoň jed-
nou týdně, mají skoro čtyřikrát vyšší
pravděpodobnost, že se u nich právě ta-
kové problémy s přibývajícím věkem ob-
jeví,“ upřesnil vedoucí této studie Abide-
mi Otaiku.
Pokračování na straně II

Mozek tímto způsobem „uklízí“
nepříjemné zážitky, obavy
a strachy. Tomu ostatně
odpovídá i fakt, že se lidé častěji
přiznávají nejen k hororovým
snům, ale také k úzkostem.
Stále však nikdo neví, zdali
hraje při spouštění divokých snů
v hlavě nějakou
roli virus.

Brambory a mák
Noky s mákem nemusí být jen nasladko.

Jak je připravit podle šéfkuchaře Pavla Drdela??

ILUSTRACE SHUTTERSTOCK

Pandemie proměnila náš spánek:
častěji se v něm potýkáme

s živými sny a nočními můrami.
Je to reakce na prožitý stres, shodují se

lékaři. Pokud se nás noční děsy
nechtějí pustit, může to

předznamenat velký problém.

ČTĚTE
na straně III

Sny, které
končí výkřikem

RelaxRelaxRelaxRelaxRelaxRelax
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Prices of 4C adverts 
(advertising part)

1 mm/1 cl. 1 mm/1 cl. 1 line/1 cl. (BW) 1 mm/1 cl.

Mon, Tue, Wed, Sat 346 297 636 127

Thu 417 371 793 127

Fri 359 297 636 151

Thu (MFD), Fri (LN) 433 x x x
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In addition to standard formats, there is a separate offer of special formats, such as panoramic spread (600 x 435 mm), super-panoramic spread 
(1202 x 435 mm), various panoramic advertisements, advertisements of special shapes and reaching into editorial text. We will provide you with 
samples of advertisements and pricing on request.

*  An advertisement (45 x 25 to 80 mm or 93 x 15 to 60 mm) located in the editorial section and wrapped in editorial content from at least three 
sides.

Non-standard formats are possible by agreement. Prices are specified exclusive of discounts and VAT.

EXAMPLES 
OF SPECiAL 
FORMATS

MFD, LN
W x h 
in mm

METRO
W x h 
in mm

5+2
W x h 
in mm

Mon, Tue, 
Wed

Thu Fri
Thu (MFD) 

Fri (LN)
Mon, Tue, 
Wed, Sat

Thu Fri
Thu (MFD) 

Fri (LN)

Mon, Tue, 
Wed,

Fri, Sat
Thu

Mon, Tue, 
Wed, 

Thu, Sat
Fri

Advert on title, 
nationwide

58 x 48 (MFD) 
45 x 39 (LN)

38 x 40 37 x 70 228 226 243 116 234 971 249 861 99 596 117 604 107 556 128 528 83 171 104 143 34 165 43 667

Advert on title page 45 x 70 - - x x x x 110 039 132 455 113 891 137 206 91 817 115 132 37 557 44 459

Advert on title page 141 x 64 - - x x x x 301 740 362 730 311 370 375 570 251 450 315 650 102 720 120 910

Bottom advert on 
title page

285 x 50 204 x 60 204 x 57 1 092 154 1 160 527 1 112 310 1 180 683 684 982 781 173 694 579 798 757 587 430 683 730 250 241 278 628

Advert 
in text section, 
nationwide*

1 or 2 cl. 
(price for 
mm/cl.)

- - 1 719 1 929 1 790 2 000 1 382 1 665 1 434 1 729 1 186 1 481 505 603

uLTRA KOMBi TOP KOMBi MF DNES LiDOVÉ NOViNy

FORMATS
MFD, LN

W x h 
in mm

METRO
W x h 
in mm

5+2
W x h 
in mm

Mon, Tue, 
Wed, Sat

Thu Fri
Thu (MFD) 

Fri (LN)
Mon, Tue, 
Wed, Sat

Thu Fri
Thu (MFD) 

Fri (LN)

Mon, Tue, 
Wed,

Fri, Sat
Thu

Mon, Tue, 
Wed, 

Thu, Sat
Fri

2/1 panoramic 
spread

600 x 435 428 x 286 428 x 286 2 844 072 3 140 502 2 942 882 3 239 313 1 956 630 2 358 135 2 030 145 2 448 615 1 679 535 2 098 005 718 185 853 905

1/1 Page 285 x 435 204 x 286 204 x 286 1 424 830 1 561 645 1 470 435 1 607 249 903 060 1 088 370 936 990 1 130 130 775 170 968 310 331 470 394 110

Junior page A 237 x 345 163 x 232 152 x 213 940 633 1 031 055 970 774 1 061 197 752 550 906 975 780 825 941 775 645 975 806 925 276 225 328 425

Junior page B 189 x 276 - - x x x x 381 984 460 368 396 336 478 032 327 888 409 584 140 208 166 704

1/2 page 
portrait

141 x 435 99 x 286 99 x 286 713 777 782 184 736 579 804 987 451 530 544 185 468 495 565 065 387 585 484 155 165 735 197 055

1/2 page 
landscape

285 x 217 204 x 142 204 x 142 712 877 781 127 735 627 803 877 450 492 542 934 467 418 563 766 386 694 483 042 165 354 196 602

1/3 page 
portrait

93 x 435 80 x 286 - x x x x 301 020 362 790 312 330 376 710 258 390 322 770 110 490 131 370

1/3 page 
landscape

285 x 145 204 x 95 204 x 95 475 783 521 389 490 984 536 590 301 020 362 790 312 330 376 710 258 390 322 770 110 490 131 370

1/4 pageportrait 
(middle corner)

141 x 217 99 x 142 99 x 142 356 474 390 598 367 848 401 973 225 246 271 467 233 709 281 883 193 347 241 521 82 677 98 301

1/4 page 
landscape (bottom)

285 x 109 204 x 71 204 x 71 357 374 391 655 368 801 403 083 226 284 272 718 234 786 283 182 194 238 242 634 83 058 98 754
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ADDiTiONALLy ChARGED POSiTiONS >

EXPLANATORy NOTES >

If a  fixed position is demanded, an additional 15% surcharge is added to the price of the advertisement from 1/2 page size on the 1st position (A5 page) 
and an additional 10% surcharge is added to the price of the advertisement from 1/2 page size on the 2nd position (A7 page).
For smaller advertisements, this surcharge is replaced with an editorial surcharge.

uLTRA KOMBi = an advertising combination of MF DNES, Lidové noviny, Metro dailies and 5plus2 weekly. 
The advertisements must have the same motif, size, colour, and be published in the same week.

TOP KOMBi = an advertising combination of the national editions of MF DNES and Lidové noviny dailies. 
The advertisements must have the same motif, size, colour, and be published on the same day. 
Advertisements in the Education supplement must be published in the same week.

All FoRMAts without cRoP MARks And bleeds

If follow-up advertising is demanded, an additional 15 % surcharge is added to the prices of the 2nd advertisement and other follow-up advertisements. 
If a  fixed position is demanded, an additional 15 % surcharge is added to the price of the advertisement on the 1st position and an additional 10 % 
surcharge is added to the price of the advertisement on the 2nd position.

AND EXAMPLES OF ADVERTiSEMENT FORMATS  >

Deadline for orders:
MF DNES, Lidové noviny and Top Kombi: 3 to 5 business days prior to publishing, depending on location.
Lidové noviny Relax: 5 business days prior to publishing (12 am)
Deadline for input materials: 3 business days prior to publishing.
Cancellation fees: From 3 business days prior to publishing: 100 %

Deadline for orders Ultra Kombi: 8 business days prior to publishing.
Deadline for input materials: 5 business days prior to publishing.
Cancellation fees: From 21-15 business days prior to publishing: 50 %; less than 14 days prior to publishing: 100 %
Discounts and surcharges: see page 16

For text advertisements that are 435 mm high and are graphically similar to editorial material, MAFRA reserves 
the right to designate such an advertisement in its upper area with the ADVERTISEMENT sign of the size 
of 10 points. The client is not entitled to a reduction of the advertisement price.

FORMATS
W x h 
in mm

Ceny 4C 
inzerce v Kč 

sobota

1/1 Page 285 x 435 775 170

1/2 page 
landscape

285 x 217 386 694

1/2 page 
portrait

141 x 435 387 585

1/3 page 
landscape

285 x 145 258 390

1/4 page 
landscape

285 x 109 194 238

1/4 page 
portrait (corner)

141 x 217 193 347

SuPPLEMENTARy iNFORMATiON  >

Other landscape formats up to a height of 345 mm are possible only by agreement.

Deadline for orders Víkend Dnes: 10 business days prior to publishing.
Deadline for input materials Víkend Dnes: 5 business days prior to publishing.

Input materials and print: see pages 21-23
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MAGAZiNES  

MAGAZiNES

ONA 
DNES

DOMA 
DNES

MAGAZiNE 
DNES + TV

SPECiÁL 
DNES

PÁTEK LN

FORMATS
bleed
W x h 
in mm

type area
W x h 
in mm

Mon Wed Thu Fri Fri

2/1 panoramic 
spread

420 x 285 386 x 261 625 000 501 000 833 000 x 354 000

1/1 Page 210 x 285 181 x 261 316 000 253 000 421 000 253 000 213 000

2nd cover page 210 x 285 181 x 261 364 000 291 000 445 000 291 000 247 000

3rd cover page 210 x 285 181 x 261 364 000 291 000 445 000 291 000 236 000

4th cover page 210 x 285 181 x 261 399 000 320 000 529 000 320 000 257 000

1/2 pg. landscape, 
portrait

210 x 140 
102 x 285

181 x 128 
88 x 261

158 000 127 000 213 000 127 000 129 000

1/3 pg. landscape (bottom) 
 - portrait

210 x 114 
72 x 285

181 x 95 55 x 261 106 000 85 000 141 000 x 97 000

1/4 page - corner 
- portrait 

- landscape (bottom)

- 
60 x 285 
210 x 84

88 x 128 
42 x 261 
181 x 65

79 000 64 000 108 000 x 75 000

6

FORMATS iN ThE EDiTORiAL SECTiON  (placed separately on the page)

Junior page A 135 × 215 122 × 200 299 000 239 000 402 000 x 182 000

Junior page B 106 × 202 88 × 187 143 000 114 000 190 000 x 96 000

2/3 page 132 x 285 111 x 261 221 000 177 000 337 000 x x

1/2 pg. - portrait 
- landscape

102 x 285 
210 x 140

88 x 261 
181 x 128

174 000 139 000 316 000 x x

1/3 pg. - portrait 
- landscape - (bottom)

72 x 285 
210 x 114

55 x 261 
181 x 95

137 000 110 000 225 000 x x

1/4 page page corner, 
- landscape (bottom)

- 
210 x 84

88 x 128 
181 x 65

119 000 95 000 211 000 x x

1/4 - floating advert in text - 88 x 128 237 000 190 000 323 000 x x

Non-standard formats are possible by agreement. Prices are specified exclusive of discounts and VAT.
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Valid from 1. 1. 2023

Prices are specified exclusive of discounts and VAT.

FORMATS iN TV PROGRAME
bleed

W x h in mm
type area

W x h in mm
DNES+TV PÁTEK LN

ADVERTiSEMENT iN TV PROGRAME -   40 x 30 23 000 11 000

TV tip 1 -   59 x 59 62 000 x

TV tip 2 -   59 x 123 129 000 x

TV tip 3 - 123 x 59 129 000 x

TV tip 4 -   93 x 51 x 22 000

All discounts are calculated for one advertiser and cannot be aggregated.

If follow-up advertising is demanded, an additional 15 % surcharge is added to the prices of the 2nd advertisement and other follow-up advertisements. 
If a  fixed position is demanded, an additional 15 % surcharge is added to the price of the advertisement on the 1st position and an additional 10 % 
surcharge is added to the price of the advertisement on the 2nd position.

OuR TiP! > In addition to standard formats, there is a separate offer of special formats: classic panoramic spread, panoramic spread, 
various  flaps, sleeves, pasted inserts, advertisements of special shapes and reaching into editorial text. 
Samples of advertisements and pricing on request.

SuRChARGES AND DiSCOuNTS >

For text advertisements that are graphically similar to editorial material, MAFRA reserves the right to designate such an advertisement in its upper area 
with the ADVERTISEMENT sign of the size of 10 points. The client is not entitled to a reduction of the advertisement price.

Deadline for orders: (all magazines, except Doma Dnes): 10 business days prior to publishing. Deadline for input materials: 5 business days prior 
to publishing.
Deadline for orders: magazine Doma Dnes: 11business days prior to publishing. Deadline for input materials: 6 business days prior to publishing.
Cancellation fees: 21-15 business days prior to publishing – 50 %. From 14 business days prior to publishing – 100 %.

ADDiTiONAL iNFORMATiON >

Printing technology: ofset newspaper printing
Page size: 210x285 mm

Processing of the inner ads are shown on page 23 - technical conditions for the delivery of input materials – DAILIES. 
Processing of the ads on covers (and in Ona DNES magazine) are shown on page 23 - technical conditions for the delivery of input materials – MAGAZINES.
Bleed: 5 mm - all sides. Crop marks must not exceed 5 mm bleed and must be in the distance min. 3 mm from the type area.

MFMF
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8 Life Style MAGAZiNES  |  Esprit LN

ESPRiT LN *

FORMATS 
bleed 

(W x h in mm) 
trimmed size

type area 
(W x h in mm)

price

2/1 panoramic spread 472 x 297 - 418 000

1/1 Page 236 x 297 190 x 254 236 000

2nd or 3rd cover page 236 x 297 190 x 254 268 000

4th cover page 236 x 297 190 x 254 299 000

1st right advert page 236 x 297 190 x 254 279 000

1/2 page landscape 236 x 147 190 x 126 140 000

1/2 page portrait 116 x 297 93 x 254 140 000

1/3 page landscape (bottom) 236 x 99 190 x 78 97 000

1/3 page portrait 78 x 297 55 x 254 97 000

Esprit LN magazine is issued 10 times a year, on first Wednesday in a month.

Non-standard formats are possible by agreement. Prices are specified exclusive of discounts and VAT.

Valid from 1. 1. 2023

OuR TiP! >

In addition to standard formats, there is a separate offer of special formats: 
different flaps, adverts of special shapes and reaching the editorial text. 
The advert sampler and price calculation upon request.

Print technique: offset print, Colour: all pages are coloured
Page size: 236 x 297 mm
Paper cover – 170 g/m2 LK + lac. Paper inside: 80 g/m2

Bleed: 5 mm - all sides
Input materials and print: see pages 21-23.

Deadline for orders: 12 business days prior to publishing.
Deadline for input materials: 8 business days prior to publishing.
Cancellation fees: 15 business days prior to publishing – 100 %.

SuPPLEMENTARy iNFORMATiON >EDiTiON PLAN

1. 2. New generation

1. 3. Fashion trends

5. 4. Crafts

3. 5. Architecture

7. 6. Czech succes

12. 7. Summer

6. 9. Fashion

4. 10. Design

1. 11. Watches / Jewelry

6. 12. Christmas
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CityLife

FORMATS 
bleed 

(W x h in mm) 
trimmed size

type area 
(W x h in mm)

price

2/1 panoramic spread 434 x 297 - 427 000

1/1 Page 217 x 297 181 x 261 241 000

2nd or 3rd cover page 217 x 297 181 x 261 273 000

4th cover page 217 x 297 181 x 261 311 000

1st right advert page 217 x 297 181 x 261 273 000

1/2 page landscape 217 x 148 181 x 130 144 000

1/2 page portrait 108 x 297 90 x 261 144 000

1/3 page landscape (bottom) 217 x 99 181 x 81 107 000

1/3 page portrait 72 x 297 54 x 261 107 000

The CityLife magazine is issued last Friday in a month, i.e. 10 times a year in the area of Prague-City (Prague + Prague-East + Prague-West).

MAGAZiNE  |  CityLife

Non-standard formats are possible by agreement. Prices are specified exclusive of discounts and VAT.

Valid from 1. 1. 2023

OuR TiP! >

In addition to standard formats, there is a separate offer of special formats: 
different flaps, adverts of special shapes and reaching the editorial text. 
The advert sampler and price calculation upon request.

Print technique: offset print, Colour: all pages are coloured
Page size: 217 x 297 mm
Paper cover – 170 g/m2 MK + lac. Paper inside: 80 g/m2

Bleed: 5 mm - all sides
Input materials and print: see pages 21-23

Deadline for orders: 12 business days prior to publishing.
Deadline for input materials: 9 business days prior to publishing.
Cancellation fees: 15 business days prior to publishing – 100 %.

SuPPLEMENTARy iNFORMATiON >EDiTiON PLAN

27. 1. Issue No. 1

24. 2. Issue No. 2

31. 3. Issue No. 3 Fashion

28. 4. Issue No. 4

26. 5. Issue No. 5

30. 6. Issue No. 6

25. 8. Issue No. 7

29. 9. Issue No. 8 Fashion

27. 10. Issue No. 9

24. 11. Issue No. 10



www.mafra.cz/sluzbyTÉMA weekly10

WEEKLy TÉMA Valid from 1. 1. 2023

Inserted adverts are possible. For discounts and surcharges see page 17.

(issued every Friday except for holidays)

STANDARD FORMATS (4C)
bleed

(W x h in mm)
type area

(W x h in mm)
price

2/1 panoramic spread 420 x 285 386 x 261 375 000

4th cover page 210 x 285 181 x 261 321 000

2nd cover page 210 x 285 181 x 261 279 000

3rd cover page 210 x 285 181 x 261 268 000

1/1 Page 210 x 285 181 x 261 268 000

Big corner (Junior page) 135 × 215 122 × 200 204 000

1/2 page - landscape 
- portrait

210 x 140 
102 x 285

181 x 128 
88 x 261

161 000

1/3 page - landscape (bottom) 
 - portrait

210 x 114 
72 x 285

181 x 95 
55 x 261

107 000

1/4 page - corner 
- landscape (bottom) 

 - portrait    

- 
210 x 84 
60 x 285

88 x 128 
181 x 65 
42 x 261

97 000

Non-standard formats are allowed upon agreement. Prices are shown without discounts and VAT.

Deadline for orders: 10 business days before the edition.
Deadline for input materials: 5 business days prior to publishing.
Cancellation fees:   21-15 business days prior to publishing – 50 %. 

From 14 business days prior to publishing – 100 %

Page size: 210 x 285 mm (w x h)
Paper cover: 115 g/m2 – LK. Paper inside: 57 g/m2 LWC
Raster: 52 l/cm, (133 lpi)
Bleed: 5 mm - all sides
input materials and print: see pages 21-23

SuPPLEMENTARy iNFORMATiON >

TEChNiCAL CONDiTiONS >

SPECiAL ThEMATiC iSSuES

20. 1. Winter sports

17. 2. Modern technologies

10. 3. Joints

21. 4. Sustainability

19. 5. Breweries

9. 6. Travel

7. 7. Barbecue

28. 7. Summer sports & fun

18. 8. Back to school

15. 9. Old age

29. 9. Healthy teeth

6. 10. Imunity

27. 10. Vaccination

3. 11. Ekology

16. 11. Elektromobility

1. 12. Christmas
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TOP KOMBi 
Advert prices

Advert part
1 mm/1 cl.

Floating advert*
1 mm/1 cl.

Mon, Tue, 
Wed, Sat

Thu
Thu (MFD) 

Fri (LN)
Fri

Mon, Tue, 
Wed, Sat

Thu
Thu (MFD) 

Fri (LN)
Fri

Edition for the Prague area 136 158 168 143 544 633 672 574

Edition for the Bohemian area 181 205 220 194 723 822 882 775

Edition for Northern Moravia 83 94 113 89 334 377 454 355

Edition for Southern Moravia 67 78 97 72 270 312 389 287

MF DNES 

Advert prices

Advert part
     1 mm/1 cl.                         1 line/1 cl.

Floating advert*
1 mm/1 cl.

Advert on title**
46 x 38 mm

 Mon, Tue, 
Wed, Fri, 

Sat
Thu

Mon, Tue, 
Wed, Fri, 

Sat
Thu

Mon, Tue, 
Wed, Fri, 

Sat
Thu

Mon, Tue, 
Wed, Fri, 

Sat
Thu

Edition for Prague area 
(Prague-City + Central Bohemian Region)

109 135 234 289 437 539 14 200 17 600

Edition for Prague-City 101 120 215 257 402 479 13 100 15 600

Edition for Central Bohemian Region 37 44 80 93 150 175 4 900 5 800

Edition for the Region of Ústí n. L. or South Bohemian 
or Plzeň Region or Olomouc Region or Zlín Region

33 39 71 83 133 154 4 400 5 100

Edition for the Liberec Region or the Region of Hradec 
Králové or Pardubuce Region or Vysočina Region

30 34 64 74 120 137 3 900 4 500

Edition for the Region of Karlovy Vary 26 30 55 64 103 120 3 400 3 900

Edition for the Moravian and Silesian Region 45 52 96 112 180 210 5 900 6 900

Edition for the South Moravian Region 49 60 106 128 197 240 6 400 7 800

LiDOVÉ NOViNy 

Advert prices

Advert part
1 mm/1 cl.

Floating advert*
1 mm/1 cl.

Mon, Tue, Wed, Thu, Sat Fri Mon, Tue, Wed, Thu, Sat Fri

edition for the Prague area*** 61 71 244 282

edition for the Bohemian area*** 61 71 244 282

edition for Northern Moravia and Southern Moravia*** 31 33 124 133

* An advertisement (45 x 25 to 80 mm or 93 x 15 to 60 mm) located in the editorial section and wrapped in editorial content from at least three sides.

On the title page of the MF DNES BOOK, it is even possible  to place a double-size advertisement next to title – 92 x 38 mm. 
The regional advert on title may be placed in the individual cases on the title page of the MF DNES daily.

***  The special Tandem offer applies to HR advertising in Lidové noviny’s Manager Movements supplement (see Discounts and Surcharges - p. 16).

EXPLANATORy NOTES >

OuR TiP! >

All individual regional editions can be combined with each other.
2 regional editions = 20 % discount, 3 and more regional editions = 30 % discount.
Only the price for the Prague Area edition can be used for the separate combination of the editions of Prague-City and Central Bohemian Region.
Not applicable to Tandem offer and to discounted rates: Prague Area and Bohemia, editions of North and South Moravia.
The advertisements must have the same motif, size, colour, and be published on the same day.

Non-standard formats are possible by agreement. Prices are specified exclusive of discounts and VAT.

Calculation for regional and local editions of the advert combination Ultra Kombi is available upon request.



www.mafra.cz/sluzbyDAiLiES   |  Regional editions12

Valid from 1. 1. 2023

Deadline for orders: 3 business days prior to publishing. Deadline for input materials: 2 business days prior to publishing.

Cancellation fees: from 2 business days prior to publishing – 100 %.
Prices are shown excl. VAT. For discounts and surcharges see page 17.
Advertisements may be placed in crossword puzzles of the regional editions for a 25% surcharge (advertisement size of 93 x 55 mm).

1

2

3

9

8

7

6

5

4

10

11

12

13

14

1 = Prague edition

2 =  Central Bohemian 
Region edition

1 + 2 = Prague area edition

3 = Region of Ústí n. L.

4 = Liberec Region

5 =  Region 
of Hradec Králové

6 = Pardubice Region

7 =  South Bohemian 
Region

8 = Plzeň Region

9 = Region of Karlovy Vary

10 =  Moravian 
and Silesian Region

11 = Olomouc Region

12 = Zlín Region

13 =  South 
Moravian Region

14 = Vysočina Region

REGiONAL EDiTiON iN MF DNES DAiLy>

1

2

3

4

1 =  Prague area edition *

2 =  edition for the 
Bohemian area *

3 =  edition 
for Northern Moravia**

4 =  edition 
for Southern Moravia

 
*  Subscribers in Central 

Bohemian Region 
receive the edition 
for Prague Area.

**  The edition for Southern 
Moravia is distributed 
in the district 
of Uherské Hradiště.

REGiONAL EDiTiONS iN LiDOVÉ NOViNy DAiLy>

DAiLiES   |  Regional editions
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*  Display advertising on pages and in classified advertising sections. 
(Width of columns in mm: 32 - 66 - 100 - 134 - 168 - 202)

Prices are shown excl. VAT. Other formats are possible.

DiSPLAy ADVERTiSiNG 
Advert prices

W x h 
in mm

Total Bohemia
Prague +  
Central 

Bohemia
Moravia Brno

Plzeň+KV or 
PC+hK or 
LC+uL or 
Ostrava or 

ZL+OL

Southern Bo-
hemia 

or 
Vysočina

1/1 Page 204 x 286 412 978 348 827 272 452 146 875 91 797 75 145 48 844

1/2 page - portrait 
– landscape

99 x 286 
204 x 142

208 555 176 157 137 588 74 171 46 357 37 949 24 666

1/3 page 
– landscape (bottom)

204 x 95 139 587 117 903 92 088 49 644 31 027 25 400 16 509

1/4 page - portrait 
– landscape (bottom)

99 x 142 
204 x 71

105 310 88 950 69 474 37 453 23 408 19 162 12 455

Price per 1 mm/1cl. 299 251 197 106 68 55 35

OuR TiP! > In addition to standard formats, there is a separate offer of special formats: various formats on title page, four-page 
advertisements, island advertisements, advertisements of special shapes, frames, junior pages, sleeves and pasted inserts. 
Samples of advertisements and pricing on request.

Discount on orders of Ultra Kombi advertising combination.

Metro daily: published from Monday to 
Friday

For text advertisements that are 
graphically similar to editorial material, 
MAFRA reserves the right to designate 
such an advertisement in its upper area 
with the ADVERTISEMENT sign of 
the size of 10 points. The client is 
not entitled to a reduction of the 
advertisement price.

Discounts and surcharges: see page 16.

ADDiTiONAL iNFORMATiON >

PAGE SiZE
Type area size: 204 x 286 mm
Number of columns: 5
Width of the column: 38 mm
Number of columns / Width in mm:
1/38     2/80     3/121     4/204 
Minimal height of display 
advertisements: 15 mm

iNPuT MATERiALS
The technical conditions are identical 
with the technical conditions 
of the MF DNES daily, see page 21-23.

TEChNiCAL CONDiTiONS >

CLASSiFiED ADS* 
Prices of advertisement

W x h 
in mm

Total Bohemia
Prague 

+ Central 
Bohemia

Moravia Brno

1/1 page 4C 202 x 270 247 876 165 251 211 154 91 806 64 264

1/1 page BW 202 x 270 189 287 127 769 164 049 70 983 50 477

1/2 page 4C 202 x 134 116 138 77 425 98 932 43 014 30 110

1/2 page BW 202 x 134 97 040 65 502 84 101 36 390 25 877

1/3 page 4C 202 x 90 78 003 52 002 66 447 28 890 20 223

1/3 page BW 202 x 90 66 563 44 930 57 688 24 961 17 750

1/4 page 4C 100 x 134 58 069 38 713 49 466 21 507 15 055

1/4 page BW 100 x 134 50 584 34 145 43 840 18 969 13 489

Price per 1 mm/1cl. 4C - 144 96 123 54 37

Price per 1 mm/1cl. BW - 128 87 111 48 34
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2/1 page 428 x 286 1 041 040 370 656 183 040 109 824 84 656 109 824 109 824 109 824 123 552 98 384 183 040 183 040 109 824 109 824 109 824

1/1 Page 204 x 286 520 520 185 328 91 520 54 912 42 328 54 912 54 912 54 912 61 776 49 192 91 520 91 520 54 912 54 912 54 912

1/2 page 
landscape

204 x 142 258 440 92 016 45 440 27 264 21 016 27 264 27 264 27 264 30 672 24 424 45 440 45 440 27 264 27 264 27 264

1/2 page 
portrait

99 x 286 260 260 92 664 45 760 27 456 21 164 27 456 27 456 27 456 30 888 24 596 45 760 45 760 27 456 27 456 27 456

1/3 page 
landscape

204 x 95 172 900 61 560 30 400 18 240 14 060 18 240 18 240 18 240 20 520 16 340 30 400 30 400 18 240 18 240 18 240

1/4 page 
landscape

204 x 71 129 220 46 008 22 720 13 632 10 508 13 632 13 632 13 632 15 336 12 212 22 720 22 720 13 632 13 632 13 632

1/4 page 
portrait

99 x 142 129 220 46 008 22 720 13 632 10 508 13 632 13 632 13 632 15 336 12 212 22 720 22 720 13 632 13 632 13 632

Price per  
1 mm/1 cl.

455 162 80 48 37 48 48 48 54 43 80 80 48 48 48

Prices are shown excl. VAT. Other formats are possible. 
Cancellation fees: From 21-15 business days prior to publishing: 50 %; less than 14 days prior to publishing: 100 %
Cancellation fees also apply to moving the advertisement to another date after the deadline. An area that is blocked can trigger an extension of the 
release and therefore more costs.

Discounts and surcharges: see page 16. 
The prices in district editions are stated in a separate price list of the 5plus2 weekly.

ADDiTiONAL iNFORMATiON >

PAGE SiZE
Type area size: 204 x 286 mm
Number of columns: 4
Width of the column: 47 mm
Number of columns / Width in mm:
1/47     2/99     3/152     4/204 
Minimal height of display advertisements: 15 mm

iNPuT MATERiALS
The technical conditions are identical with the technical conditions of the 
MF DNES daily, see page 21-23.

TEChNiCAL CONDiTiONS >

OuR TiP! > In addition to standard formats, there is a separate offer of special formats: various formats on title page, four-page 
advertisements, island advertisements, advertisements of special shapes, frames, junior pages, sleeves and pasted inserts. 
Samples of advertisements and pricing on request.

Discount on orders of Ultra Kombi advertising combination.
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XXL   |   Advertising Offer

Non-standard formats are possible by agreement. Prices are specified exclusive of discounts and VAT.
The advertisements must have the same motif, size, colour, and be published on the same day.
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2/1 page 428 x 286 1 327 949 694 165 167 567 121 733 137 837 167 567 167 567 176 747 158 386 241 472 264 996 167 567 167 567 137 837

1/1 Page 204 x 286 746 569 401 573 97 940 70 444 78 120 97 940 97 940 102 530 93 350 138 030 143 384 97 940 97 940 75 327

1/2 page 
landscape

204 x 142 374 937 201 253 49 028 35 301 39 099 49 028 49 028 51 308 46 749 69 120 71 500 49 028 49 028 37 689

1/2 page 
portrait

99 x 286 374 937 201 875 49 173 35 413 39 244 49 173 49 173 51 468 46 878 69 361 71 850 49 173 49 173 37 833

1/3 page 
landscape

204 x 95 249 913 134 660 32 863 23 623 26 164 32 863 32 863 34 388 31 339 46 252 47 882 32 863 32 863 25 219

1/4 page 
landscape

204 x 71 189 527 102 454 25 053 18 103 19 874 25 053 25 053 26 192 23 913 35 169 36 246 25 053 25 053 18 929

1/4 page 
portrait

99 x 142 187 567 101 161 24 696 17 746 19 642 24 696 24 696 25 835 23 556 34 733 35 889 24 696 24 696 18 929

ADDiTiONAL iNFORMATiON >

Valid from 1. 1. 2023

Conditions of provision:   XXL includes the Metro and 5plus2 titles. May be applied for a single client also in the case of the advert of a different 
content (e.g. different products), as well as for the adverts on different days within one calendar week.

inserted advertisements:  For prices and technical conditions see page 19.

Confirmation of the order:   The confirmation of the order within XXL will be carried out by the sales department of the Metro daily. 
Cancellation fees also apply to moving the advertisement to another date after the deadline. 
An area that is blocked can trigger an extension of the release and therefore more costs.

Cancellation fees: From 21-15 business days prior to publishing: 50 %; less than 14 days prior to publishing: 100 %

Discounts: For the number of publications - see page 16
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Discounts, Surcharges and Example of Advertising Price Calculation in Dailies

Discounts
MF DNES, LN 

for area 
– agreement per mm

MF DNES, LN, Metro, 5plus2 
for quantity – repeated 

publication of the same size

  3 % 3 and more

  5 % from 5,000 mm 6 and more

10 % from 10,000 mm 12 and more

15 % from 20,000 mm 24 and more

20 % from 40,000 mm 48 and more

Special pricing possible from 60,000 mm 60 and more

Surcharges for placement in editorial section. 
Advertisement placed on one page in the size:

Surcharge

within 1/3 page** 100 %

within 1/2 page 50 %

from 1/2 page no surcharge

Surcharge for fixed position*** Surcharge

1st position of the advertisement (A5) of the size of 1/2 page and greater 15 %

2nd position of the advertisement (A7) of the size of 1/2 page and greater 10 %

Surcharge for fixed position: Surcharge

Display advertisement on the cover page (MF DNES, LN), apart from 
predefined formats specified on page 4 of this price-list*

350 % 
of the editorial price 

of the advert

Display advertisement on the last page (MF DNES, LN) 350 %

display advertisement on page A3 (MF DNES, LN) 100 %

Applicable to MF DNES, LN, TOP KOMBi and uLTRA KOMBi

The offer Tandem is intended only for HR adverts published 
on Tue, Thu, Sat (MFD), Thu (LN), Fri (5plus2), Wed (Metro).

Exceptions: in MF DNES not applicable to classified HR advertising 
in the editions of Prague-City and Prague Area; in LN applicable to 
advertising for area sizes starting from 200 mm.

Rules: Tandem is placed as a single order but each advertisement 
is invoiced separately, always with a 25% discount (a combination 
of two advertisements) or a 30% discount (a combination of three 
advertisements). Combination discounts across regional editions 
do not apply to this offer.

TANDEM OFFER–PROMOTiON OF REPEATED hR ADVERTiSiNG 

Tandem “2 for 1.5” 2 adverts in 8 days 25% discount     

Tandem “3 for 2” 3 adverts in 15 days 30% discount

All discounts are calculated for one advertiser and 
cannot be aggregated.

A separate one-year agreement for TOP KOMBI is 
not required; as the amount of discounts granted 
in TOP KOMBI is based on the number of mm and 
repetitions achieved in MF DNES.

The number of mm and the number of repetitions in 
MF DNES and LN cannot be aggregated.

Surcharge for grafic processing of document 10 %

***  For smaller advertisements this surcharge is 
replaced with an editorial surcharge.

**  In Metro and 5plus2, the editorial page format 
smaller than 1/3 of the page is possible, but the 
price and surcharge are calculated from the size 
of 1/3 of the page.

  In MF DNES and LN, the editorial page format 
starting from 278 mm is possible. For smaller 
formats, the price and surcharge are calculated 
from the size of 278 mm.

*  Non-standard formats of advertising on the cover 
page are possible only upon agreement.

Surcharges for publication under the brand Surcharge

collecting in person 50 CZK

delivery by post, email 100 CZK

delivery by post abroad 300 CZK

Combined advertising Surcharge

Presentation of another client‘s name, 
product or service within the advertisement

individual price 
agreement required

Non-dominant publication of a product 
or service another client in advertising

15 % of the contract 
price for each client
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Discounts, Surcharges and Example of Advertising Price Calculation in Dailies

Fee for the placement in a crossword:  
A 25 % surcharge is added to the price of an advertisement in a crossword (2 columns x 55 mm).

Surcharge for follow-up advertising:  
An additional 15 % surcharge is added to the price of the second advertisement and other follow-up advertisements.

EXAMPLE OF ADVERTiSiNG PRiCE CALCuLATiON >
(Basic price = number of columns x advertisement height in mm x rate per 1 mm of column)

National edition of MF DNES, business day,height of 139 mm, 2 columns, full-colour advert 4C, placement in the editorial section

Size of the advert (2 columns x 139 mm) 278 mm

Basic price (278 mm x 297 CZK) 82 566 CZK

Surcharge for placement in the editorial section (100% of 82 566 CZK) 82 566 CZK

Final price ( excl. VAT) 165 132 CZK

National edition of MF DNES, business day, height of 80 mm, 1 column, discount for the number of repetitions 
editorial placement not required Size of the advert (1 column x 80 mm) 80 mm

Size of the advert (1 column x 80 mm) 80 mm

Basic price (80 mm x 297 CZK) 23 760 CZK

Discount for the number of repetitions (15% of 23 760 CZK) -3 564 CZK

Final price (VAT excl.) 20 196 CZK

ADDiTiONAL iNFORMATiON >
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Valid from 1. 1. 2023inserted Advertisements

Price 
(applicable for 

inserting  
and sewing in)

Combined 
insertion 

uLTRA KOMBi 
*

Combined 
insertion 

TOP 
 KOMBi 

**

Dailies: 
MF DNES, 

Lidové noviny

Daily Metro, 
weekly 
5plus2

Magazines: 
Ona DNES, Téma, 

City life, 
Esprit

up to 10g/piece 1,34 1,44 1,55 1,34 1,71

up to 20 g/piece 1,56 1,66 1,77 1,55 2,03

up to 30 g/piece 1,77 1,87 1,98 1,77 2,25

up to 40 g/piece 1,98 2,09 2,19 1,98 2,57

up to 50 g/piece 2,19 2,30 2,41 2,19 2,89

if the weight exceeds 50 g/piece, the price will be set by agreement (this also applies to pasting).

*  insertion in the 
national edition of 
MF DNES, LN, Metro 
and 5plus2

**  insertion in the 
national edition of MF 
DNES and LN

  After agreement 
also other cases, 
e.g. Insertion in the 
whole edition of 
a particular region, for 
all subscribers, etc.

Deadline for orders:
For dailies, 7 days prior to publishing.
For magazines, 21 days prior to publishing.  
Order confirmation within 3 days after supplying a model.

Delivery deadlines: 
Daily: 3 business days prior to publishing.  
Weekly magazines: 5 business days prior to publishing.

Due to the limited space capacity of the stock, 
it is necessary to deliver the material for insertion 
to the printing house on the date specified on the order 
confirmation, not before. Otherwise we will charge 
a 5 EUR fee per pallet and day.

Cancellation fees
30-16 business days prior to publishing: 50 %
15 days and less prior to publishing: 100 %

No later than 5 business days prior to publishing, 
the customer shall supply 5 copies of sample 
supplements to the Sales Department of MAFRA, a.s.

All prices in the price list are specified exclusive of VAT.

Discounts Repetitions

Number of pieces 
uLTRA KOMBi, 

TOP KOMBi, 
MFD

Number of-
pieces

LN

Number 
of pieces
Metro or 
5plus2

3 % 3 x 500 000 200 000 500 000

5 % 6 x 1 000 000 350 000 1 000 000

10 % 8 x 1 500 000 500 000 1 500 000

15 % 10 x 2 000 000 650 000 2 000 000

20 % 12 x 2 500 000 800 000 2 500 000

Inserts made by one client in several regional editions on one day are considered to be 
one insert. Inserted pieces are added up.

Framework contract discounts do not apply to inserted advertisements, unless the 
contract expressly states otherwise.

1. Characteristics and specifications of supplements
Format and paper density of individual sheets
-   the smallest possible format is 105 x 148 mm into 

a magazine or 105 x 210 mm into a daily; the paper density 
must not be lower than 170 g/m2 or greater than 200 g/m2

-   for A4 and A5 – the density must not be lower than 
120 g/m2

-   the largest possible format is 230 x 310 mm for a daily and 
200 x 270 mm for a magazine; paper density of 120 g/m2

-   larger A2 and A3 formats must be folded down to A4 size; 
the paper density must not be lower than 60 g/m2 (A2) 
or 80 g/m2 (A3)

Format and paper density of multi-page supplements 
(A4, A5 a A6)
-   4 to 6 pages – the paper density must not be lower 

than 80 g/m2 (otherwise, the paper must be folded)
-  8 and more pages – minimum density of 52 g/m2

2. Quality of supplied supplements
The supplements must allow flawless processing without 
any further manual adjustment. Supplements that are glued, 

electrostatically charged or moist, with bent corners or 
otherwise damaged, as well as supplements with C-folds or 
Z-folds cannot be processed.
For multi-page A4 supplements, the fold must be on the 
longer side. The cut must be rectangular, straight and 
smooth, and of the respective format size. It is impossible to 
process supplements containing samples of goods; special 
formats may only be processed after being tested.

3. Transport and packaging of supplements
Transport of brochure supplements requires the use of stable 
pallets. The pallets need to be stacked precisely, cardboard 
needs to be put in between the layers, and the top layer 
needs to be provided with a wooden cover. Stacks in a single 
non-crossed layer (spines turned to one side!) must have the 
same height (8 to 10 cm), and must not be bound, taped or 
wrapped.
The supplements must be protected against damage during 
transport and against moisture.
Each pallet must be labelled in accordance with the delivery 
note, a dispatch note must be placed at the bottom of the 
stack side, the stack must be wrapped in a foil and taped 

over the wooden cover – please take care to avoid damaging 
the supplements.
Pallet dispatch notes are to be placed on two sides of the 
stack on the pallet and must include the following data:
Sender and recipient, party ordering the insertion, 
designation (name) of the supplement, insertion date, title 
and coverage unit (edition), number of supplements in the 
stack, on the pallet and in total, total number of pallets and 
the individual pallet number.

4. Miscellaneous
In the case of a distinct presentation of a name, product or 
service of another client in the inserted advertisement, the 
price must be agreed individually in advance. A non-dominant 
publication is subject to a surcharge of 15 % of the order 
price per each client.

If the technical conditions are met, the insertion success is 
approximately 98 %. If the instructions are not followed, the 
insertion success decreases proportionally, and MAFRA, 
a. s. reserves the right not to accept and not to insert the 
brochure supplements (or to change the date of insertion)!

OuR TiP! >

The printing and, where applicable, the graphic design of the inserted brochure supplements, including their transport to the place of insertion, can be 
arranged through the Sales Department of MAFRA, a.s. Pricing on request.

TEChNiCAL CONDiTiONS FOR iNSERTS  >
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Pasting onto Title Page Valid from 1. 1. 2023

PASTiNG ONTO TiTLE PAGE
Price/1000 pcs

Format 
(W x h in mm)

Price CZK
uLTRA KOMBi 

(MFD + LN 
+ Metro 

+ 5plus2)

Price CZK
TOP KOMBi 
(MFD + LN)

Price CZK 
per 1 title 

MF DNES or 
Lidové noviny

Price CZK per 1title 
Metro or 
5plus2

A6 tag (printed on one or two sides) 105 x 148 2,46 2,68 3,00 2,46

A7 tag (printed on one or two sides) 74 x 105 1,93 2,14 2,46 1,93

Prices are specified exclusive of discounts and VAT.

Framework contract discounts do not apply to pasted advertisements, unless the contract expressly states otherwise.

OuR TiP! >

Deadline for orders: 14 business days prior to publishing. 

When delivering the order, the client shall also supply a sample to the Sales Dept. of MAFRA, a. s.

Printing delivery deadlines: 2 business days prior to publishing.

ADDiTiONAL iNFORMATiON >

1. Speci cations of advertisement tags
Paper format, type and density: 
A6 (105 x 148mm) or A7 (74 x 105mm) 
-   glossy chalk uncoated or matte chalk uncoated paper: min. 

paper density is 170 g/m2 for A6 and 130 g/m2 for A7

2. Supply quality of advertisement tags
The supplied advertisement tags must allow immediate 
flawless processing without requiring any further manual 
adjustment or handling.
Advertisement tags that are glued with too fresh paint, 
electrostatically charged or moist cannot be processed any 
more.
 Advertisement tags with bent corners (or edges) or creased 
folds cannot be processed either.
The cut must be rectangular, of the respective format size, 
without disparities, and must not show disruptive cuts by 
a dull knife on the cut line.
It is impossible to process advertisement tags of special 
formats.

3. Transport and packaging of advertisement tags
Box packaging
We require the use of boxes to transport advertisement tags. 
Advertisement tags can be packed vertically, their reverse 
and front sides must not be swapped, and the foot of the 
advertisement tags must be unified throughout the box. The 
front side is the side that will not be pasted. Advertisement 
tags can also be packed in boxes horizontally, and their 
reverse and front sides must not be swapped either. The 
foot of the advertisement tags must be unified throughout 
the box. Advertisement tags must be protected against 

damage during transport (mechanical stress) and against 
moisture.

Box labelling
Each box must be labelled as follows: 
name of the newspaper (into which the tags are to be 
pasted), edition, issue (into which the tags are to be pasted), 
number of advertisement tags in the box, serial number of 
the box.

Packing the boxes on pallets
To transport the advertisement tag boxes, it is possible to 
use plastic (wooden) stable multi-use EUR-pallets sized 
80 x 120 cm.
The boxes need to be precisely stacked on the pallets 
to ensure that the outside edges are smooth and do not 
outreach the pallet size.
Maximum stack size, including the pallet – 110 cm. 
Maximum stack weight, including the pallet – 700 kg.
It must be possible to load the pallets by a forklift truck 
or pallet truck from all sides.
Each pallet must be clearly labelled in accordance with the 
delivery note (see the pallet dispatch note).

Packing the pallets
A pallet dispatch note is to be placed on two sides of the 
stack (see below).
The stack is to be wrapped in a foil.

Accompanying documents for advertisement tags
The data included in the pallet dispatch notes must be 
consistent with the data included in the delivery notes.
Pallet dispatch notes are to be placed on two sides of the 
stack on the pallet and must include the following data: 
name of the newspaper, edition (into which the tags are to 

be pasted), name of the advertisement tags (that are to be 
pasted), date of issue, number of boxes on a pallet, total 
number of advertisement tags in the delivery, total number 
of pallets in the delivery, serial number of the pallet, pallet 
weight, supplier's address, name and telephone number.

Delivery notes must include the following data: name of the 
newspaper (into which the tags are to be pasted), name 
of the advertisement tags (that are to be pasted), date of 
issue, party who has ordered the advertisement tags, total 
number of pallets in the delivery, total number of printed 
advertisement tags in the delivery, date of delivery of the 
advertisement tags from the producer, sender, recipient.

4. Mafraprint printing houses – contacts

Prague printing house: Tiskařská 2, 108 00 Praha 10, 
Head of Production Management Department, 
phone: 225 068 403

Olomouc printing house: Pavelkova 7, 772 00 Olomouc, 
Head of Production Management Department, 
phone: 583 803 127

5. Graphic preparation of input materials to be printed at 
MAFRA, a. s.

Input materials in electronic format as PDF + proof copy. 
Minimum resolution of 300 dpi. Recommended ICC profile 
for separation into CMYK – Fogra 39L.

CMYK colours only.

Input materials for bleed: 5 mm over the edge, crop marks: 
4 mm from trimmed size, safe distance of text from tag 
edge: 4 mm.

TEChNiCAL CONDiTiONS for pasting onto newspaper title page  >

The printing and, where applicable, the graphic design of tags to be put on the title page, including their transport to the place of pasting, can be 
arranged through the Sales Department of MAFRA, a. s. Pricing on request.

Due to the limited space capacity of the stock, it is necessary to deliver the material for pasting to 
the printing house on the date specified on the order confirmation, not before. Otherwise we will 
charge a 5 EUR fee per pallet and day.

If the client does not deliver leaflets stacked according to our technical terms, we will charge him 
a charge for their rearrangement.

MLADÁ FRONTA středa 1. 8. 2018 19 Kč

9 771210 116058

1 8 1 7 6
MF DNES XXIX/176
Předplatné 225 555 566
www.mfdnes.cz

Cena v zahraničí: Slovensko 1,19 € Navštivte náš zpravodajský
server www.idnes.cz

31. 7.

Č
esko dnes s velkou pravdě-
podobností zažije nejteplej-
ší den roku. Stále větší po-
čet tropických dnů během
léta přitom v posledních le-

tech prudce zvedá zájem Čechů o
chlazení domácností. A jak se zve-
dá průměrná teplota, lidé podle do-
davatelů zapínají „klimu“ častěji.

„Nárůst poptávky proti situaci
před dvěma lety je zhruba dvaceti-
procentní. Poptávka roste ze všech
sektorů. Větší zájem mají domác-
nosti, provozovatelé administrativ-
ních budov i průmyslových hal,“
říká Jaromír Železný, výkonný ředi-
tel AirPlus, dceřiné společnosti
ČEZ ESCO.
„Zvýšený zájem je od parného

léta v roce 2015,“ potvrzuje i spolu-
majitel společnosti Kryoklima Jan
Hodák.
Kvůli vyššímu zájmu je třeba v se-

zoně na montáž klimatizace delší
dobu čekat – aktuálně se pohybují
od jednoho do dvou měsíců. Mimo
sezonu se čeká kolem týdne. Samot-
ná instalace se v bytě dá zvládnout
za necelý den, v rodinnémdomě za-
bere dva dny.
Nárůst dokládají i statistiky dovo-

zu. Loni se jich do Česka dovezlo za
10,7 miliardy korun, zatímco v roce
2010 to bylo jen za 4,1 miliardy.
Podle prodejců letos až o třetinu

stoupl také zájem o levnější mobil-
ní klimatizace a ventilátory, které

nevyžadují odbornou montáž.
Ve srovnání s USA nebo Japon-

skem, kde má pevnou klimatizaci
devět z deseti domácností, či západ-
ní Evropou však v Česku ochlazuje
své pokoje menší počet lidí. Odha-
dem se nyní v tuzemsku montuje
kolem 20 tisíc klimatizací pro do-
mácnosti ročně. Další se montují
do průmyslových či skladových hal
nebo kanceláří. S postupujícím
oteplováním planety se však dá
čekat, že zájem dál poroste.
Právě chlazení budov je podle stu-

die Mezinárodní energetické agen-
tury celosvětově nejrychleji rostou-
cím „žroutem“ elektřiny. Množství
elektřiny, které klimatizace potře-
bují ke svému provozu, má v násle-
dujících třech desítkách let stoup-
nout na trojnásobek. Dnes mají kli-
matizace zhruba desetiprocentní
podíl na celosvětové spotřebě elek-
třiny.
Zpráva uvádí, že počet klimatiza-

cí ve světě stoupne z nynějších
1,6 miliardy na 5,6 miliardy v roce
2050. Pokračování na str. 6

31. 7.

JAK PŘEŽÍT TROPY
Podrobná předpověď. Návod, jak si chránit zdraví. Čtěte na straně 5

Není léto jako léto Srovnávací snímek trávníku na koupališti v pražskémPodolí včera (vpravo) a přesně o rok dříve (vlevo) ukazuje, jakmoc se letošní léto liší od toho loňského. I loni bylo dost tep-
lo – nebylo však takové zničující sucho. Včerejšek byl zatím nejteplejším dnem roku. Teploty stoupaly až nad 37 stupňů. Foto:Michal Šula,MAFRA

Martin Petříček
redaktor MF DNES

VYSOČINA
Obyvatelé starých jihlavských domů

s pečovatelskou službou si stěžují
Lidem chybějí bezbariérové přístupy,

cesta je prašná a ze střechy padají tašky

2017 2018

Jakub Pokorný, Robert Oppelt
reportéři MF DNES

PRAHA Tomio Okamura a expre-
zident Václav Klaus mají společný
například rezervovaný vztah kmi-
graci a Evropské unii. Doposud
však reprezentovali dva odlišné
světy.
Ty se teď protnuly. Člen správní

rady Institutu Václava Klause Ladi-
slav Jakl kandiduje do Senátu za
SPD v Praze 2.
Včera odpoledne vypršel termín

pro odevzdání kandidátek do pod-
zimních voleb. Těsně předtím zve-
řejnilo své kandidáty i hnutí SPD.
Tomio Okamura to udělal záměr-
ně na poslední chvíli, abymu jeho
nominanty nikdo nestihl zpochyb-
ňovat.

„Láďu Jakla jsem potkal poprvé
asi před deseti lety. Máme stejný
názor na svobodu a suverenitu
České republiky,“ komentoval
včera Jaklovo angažmá Tomio
Okamura.
Ladislav Jakl včera nebral tele-

fon. Jakl nekandiduje rozhodně za
Klausovými zády, protože exprezi-
dent nedávno v rozhovoru pro
MF DNES prozradil, že „někteří

lidé, které zná, dostali nabídku
kandidovat za Okamuru a vážně
o ní uvažují“.
Expert na pivo a bigbítový hu-

debník Ladislav Jakl, který měl
před pár lety v šatníku triko se žlu-
tými unijními hvězdičkami sesku-
penými do kosočtverce, to nebu-
de mít v obvodě Praha 2 lehké.
Lidé tam totiž volí úplně jiné

typy. V současnosti je tam senáto-

remLiborMichálek zvolený s pod-
poru Pirátů, Zelených a lidovců.
Volby do horní komory slibují

i další zajímavé souboje. Čistě teo-
reticky by se v Senátu mohli sejít
expremiér Jiří Paroubek, jeho
vládní mluvčí Lucie Orgoníková
a jeho ministr David Rath.
Všichni tři kandidují, byť za

ČSSD už jen Orgoníková.
Čtěte na str. 2 a 3

37 °C

Klausův Jakl kandiduje za Okamurovo SPD

Klimatizace pro
deset milionů
Tropy a ekonomika: z ochlazování vzduchu se stal velký byznys už i v Česku

DomaDNES:
magazín pro
byt a zahradu

Jak jsem viděl
Tour Str. 18

de France

Rozhovor:
V Asii máte
přítele Str. 4

Tipy: Výlety
za dávnou
technikou Str. 14
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Places of Delivering Flyers Valid from 1. 1. 2023

PLACES OF DELiVERiNG FLyERS FOR iNSERTED ADVERTiSEMENTS AND TAGS TO BE PASTED ONTO NEWSPAPER’S TiTLE PAGE

Places of deliveries:

MAFRA, a. s. 
Printing Company Prague

Tiskařská 2/625 
Prague 10, Malešice 

Tel.: 225 068 403

MAFRA, a. s. 
Printing Company Olomouc  

Pavelkova 7  
Olomouc 

Tel.: 583 803 127

Severotisk, 
spol. s r. o. 

Mezní 7 
Ústí nad Labem

Tel.: 472 770 180

Svoboda Press, s. r. o.
Sazečská 560/8 

Praha 10  
Tel.: 266 021 101

Dailies MF DNES, Lidové noviny, Metro, 
Weekly 5plus2

Magazines Ona DNES, 
City life, Téma

Magazine Esprit
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PRiNT >

Dailies MF DNES, Lidové noviny,  
Metro, weekly 5plus2

Printing technology: offset newspaper printing
Colour: all pages in colour
Shade value increase 
in mean values:  
black, cyan, magenta, yellow: 25 %  ± 2 %

• Dailies MF DNES and LN 285 x 435 mm (w x h)
 Paper: UPM News 45 g/m2

 Raster: 40 lines/cm (100 lpi)
 (published daily, apart from Sundays and holidays)

• VÍKEND DNES 285 x 435 mm (w x h)
 Paper: UPM News 45 g/m2

 Raster: 40 lines/cm (100 lpi)
 (published every Saturday, apart from holidays)

• Daily MEtRo 204 x 286 mm (w x h)
 Paper: uPM News 45 g/m2 
 Raster: 40 lines/cm (100 lpi)
 (published from Monday to Friday, apart from holidays)

• Weekly 5plus2 204 x 286 mm (w x h)
 Paper: uPM News 45 g/m2

 Raster: 40 lines/cm (100 lpi)
 (published every Friday, apart from holidays)

MagaziNES (GP = glossy paper, MP = matte paper)

Printing technology: offset printing
Colour: all pages in colour

•	oNa DNES 210 x 285 mm (w x h)
 Paper: 57 g/m2 LWU Smart
 Raster: 52 lines/cm (133 lpi)
 (published every Monday, apart from holidays)

• DoMa DNES 210 x 285 mm (w x h)
 Paper inside: 52 g/m2 UPM Brite
 Raster: 40 lines/cm (100 lpi)
 Paper cover: 90 g/m2 – GP
 Raster: 52 l/cm, (133 lpi)
 (published every Wednesday, apart from holidays)

• DNES+tV 210 x 285 mm (w x h)
 Paper inside: 52 g/m2 UPM Brite
 Raster: 40 lines/cm (100 lpi)
 Paper cover: 90 g/m2 – GP
 Raster: 52 l/cm, (133 lpi)
 (published every Thursday, apart from holidays)

• SPECiÁL DNES 210 x 285 mm (w x h)
 Paper inside: 52 g/m2 UPM Brite
 Raster: 40 lines/cm (100 lpi)
 Paper cover: 90 g/m2 – GP
 Raster: 52 l/cm, (133 lpi)
 (published every Friday, apart from holidays)

• FRiDay LN 210 x 285  mm (w x h)
 Paper inside: 52 g/m2 UPM Brite
 Raster: 40 lines/cm (100 lpi)
 Paper cover: 90 g/m2 – GP
 Raster: 52 l/cm, (133 lpi) 
 (published every Friday, apart from holidays)

• City LiFE 217 x 297 mm (w x h)
 Paper inside: 80 g/m2, UPM STAR SILK
 Paper cover: 170 g/m2 – GP, lak
 Raster: 52 l/cm, (133 lpi)
 (published last Friday in the month, apart from holidays)

• ESPRit 236 x 297 mm (w x h)
 Paper inside: 80 g/m2, UPM STAR MATT
 Paper cover: 170 g/m2 – GP, lak
 Raster: 52 l/cm, (133 lpi)
 (published the first Wednesday in the month, apart from holidays)

• tÉMa WEEKLy 210 x 285 mm (w x h)
 Paper inside: 57 g/m2 LWC
 Paper cover: 115 g/m2 – GP
 Raster: 52 l/cm, (133 lpi)
 (published every Friday, apart from holidays)
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TEChNiCAL CONDiTiONS FOR ThE DELiVERy 
OF iNPuT MATERiALS – DaiLiES >

FORMATS, TyPE AREA, WiDTh OF COLuMNS >

1. iNPut MatERiaLS 
 FoR PRoDuCtioN at MaFRa, a. s.:

Halftone, high-quality B&W 
or colour photographs, logos as curves.

2. iNPut MatERiaLS 
 iN ELECtRoNiC FoRMat:

PDF or, where appropriate, EPS or PostScript files, 
composite, with images and fonts included. 
Halftone image inputs with minimum resolution 
of 250 dpi. On request, the publishing house may 
present the customer with its own simulated 
printout on newsprint for colour proofs.

Full colour advertisements (4C)
If RGB is converted into CMYK, the conversion 
parameters defined by the publishing house 
or, where applicable, an ICC profile defined and 
supplied by the publishing house must be used.
RGB to CMYK conversion file 
– the printing machine’s ICC profile is available at 
http://www.mafra.cz/priloha-icc-profil

Total Area Coverage of no more than 240 % 
(in neutral grey), i.e.: the maximum 
sheet coverage by colour at any place 

must not exceed 240 % !

The colour scale sampler of MAFRA,, a. s. 
newspaper printing, which we will provided 
on request, can be used for the processing.

The detailed technical conditions are available 
in the Technical Conditions online at: 
http://www.mafra.cz/sluzby.  
There is also detailed information on the 
recommended ICC profile to convert bitmap 
images from RGB to CMYK.

Data transfer: e-mail, FTP,  file hosting services

Do not enter crop marks 
and bleed into your document. 
Do not use a colour composed of all 
CMYK colours for black font.

MF DNES, Lidové noviny, 
Metro dailies, 5plus2 weekly, 
extraordinary supplements of MF DNES

MF DNES, LiDoVÉ NoViNy  
(Berlin format)

Size of type area: 285 mm width x 435 mm height
Column No.: 6 / Column width: 45 mm
gap between columns: 3 mm
Width at column No.:
1 col.: 45 mm
2 col.: 93 mm
3 col.: 141 mm
4 col.: 189 mm
5 col.: 237 mm
6 col.: 285 mm
Minimum height of display advertisements: 15 mm

Víkend 
(Berlin format)

Size of type area: 285 mm width x 435 mm height
Column No.: 4
Width at column No.:
2 col.: 141 mm
4 col.: 285 mm

MEtRo (tabloid format)

Size of type area: 204 x 286 mm
Column No.: 5 / Column width: 38 mm
gap between columns: 3 mm
Width and column No.:
1 col.: 38 mm
2 col.: 80 mm
3 col.: 121 mm
4 col.: 163 mm
5 col.: 204 mm 
Minimum height of display advertisements: 15 mm

Weekly 5plus2 (tabloid format)

Size of type area: 204 x 286 mm
Column No.: 4 / Column width: 47 mm
gap between columns: 3 mm
Width and column No.:
1 col.: 47 mm
2 col.: 99 mm
3 col.: 152 mm
4 col.: 204 mm 
Minimum height of display advertisements: 15 mm

Basic advertising tabloid formats = 204 x 286 
MEtRo, 5plus2 weekly, 
extraordinary supplements of MF DNES and LN

1/1 width 204 x 286 mm
1/1 page – company profile 204 x 279 mm
      (only MF DNES)
1/2 page – landscape 204 x 142 mm
1/2 page – portrait 99 x 286 mm
1/3 page – landscape 204 x 95 mm
1/4 page – landscape (bottom) 204 x 71 mm
1/4 page – portrait (corner) 99 x 142 mm
2/1 panoramic spread 428 x 286 mm
Small formats – modules:
1/5 99 x 114 mm
1/6 width 204 x 47 mm
1/6 height 99 x 94 mm
1/8 width 204 x 35 mm
1/8 height 99 x71 mm
arbitrary formats
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TEChNiCAL CONDiTiON FOR SuPPLy OF iNPuT MATERiALS – MAGAZiNES >

1. iNPut MatERiaLS 
 FoR PRoDuCtioN at MaFRa, a. s.:  
Halftone, high-quality photographs, logos as curves.

2. iNPut MatERiaLS iN ELECtRoNiC FoRMat: PDF or, where appropriate, EPS 
or PostScript files, composite, with images and fonts included. Halftone image inputs with 
minimum resolution of 300 dpi. Proof as preview. Total Area Coverage (TAC) 
of no more than 300 %. Input materials for bleed: 5 mm over the edge, crop marks: 
4 mm from trimmed size, safe distance of text from page edge: 5 mm. 
For V2 binding, the safe distance of text from page edge is 10 mm. Colours only in CMYK, 
other direct colours are not possible. Detailed technical conditions available at 
http://www.mafra.cz/sluzby.

Data transfer:: e-mail, FTP,  file hosting services

1. iNPut MatERiaLS 
 FoR PRoDuCtioN at MaFRa, a. s.:  
Halftone, high-quality photographs, logos as curves.

2. iNPut MatERiaLS iN ELECtRoNiC FoRMat: PDF or, where appropriate, EPS or PostScript 
files, composite, with images and fonts included. Halftone image inputs with minimum resolution 
of 300 dpi. Proof as preview. 
Total Area Coverage (TAC): inner paper: no more than 240 %, cover: no more than 240 %. 
Input materials for bleed: 5 mm over the edge, crop marks: 3 mm from trimmed size, safe distance 
of text from page edge: 8  mm. For V2 binding, the safe distance of text from page edge is 10 mm. 
Colours only in CMYK, other direct colours are not possible. 
Detailed technical conditions available at http://www.mafra.cz/tp.
Data transfer: e-mail, FTP,  file hosting services

CoVER aDVERtiSEMENtS aND FuLL-PagE aDVERtiSEMENtS:
The recommended ICC profile for images in advertisements is PSO_LWC_Standard_basICC, 
which can be downloaded from our websites: 
http://www.mafra.cz/priloha-icc-profil-magaziny 
Here you can find the profiles to re-save images in other formats,
as well as to properly save a print-ready PDF file.

aDVERtiSEMENtS iNSiDE MagaziNE: 
see. TEChNiCAL CONDiTiONS FOR ThE DELiVERy OF iNPuT MATERiALS – DAiLiES

The recommended ICC profile for images in advertisements is ISOnewspaper26v4, 
which can be downloaded from our websites: 
http://www.mafra.cz/priloha-icc-profil
Here you can find the profiles to re-save images in other formats, 
as well as to properly save a print-ready PDF file.

For magazines, unlike dailies, please insert crop marks as well as bleed into 
your print-ready PDF file.

City LiFE, ESPRit, tÉMa

tHE PaPER oF oNa DNES, DoMa DNES, DNES+tV, SPECiÁL DNES, 
PÁtEK LN, MagaziNES iS DiFFERENt iNSiDE aND DiFFERENt oN CoVER

Valid from 1. 1. 2023
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i.  BASiC PROViSiONS
1.
These General Business Terms (“GBTs”) govern the contractual relationships 
between business company MAFRA, a. s., with its registered office in Praha 
5, Karla Engliše 519/11, Post Code 150 00, ID No.: 45313351, Taxpayer ID 
No.: CZ45313351, registered in the Commercial Register maintained by the 
Municipal Court in Prague, Section B, Insert No. 1328, (the “Publishing House”) 
and advertisers when disseminating commercial and other advertisements 
(collectively the “Advertisement”):
a)  in printed media published by the Publishing House - listed here: https://

www.mafra.cz/portfolio.aspx;
b)  in the internet media published by the Publishing House - listed here: 

https://www.mafra.cz/portfolio.aspx?cat=internet;
c) in combined offers such as TOP KOMBI and ULTRA KOMBI;
d)  in the television broadcasting of the ÓČKO, ÓČKO Star, ÓČKO Black and 

ÓČKO Expres music channels; 
e) within the Rajče video sharing platform; and
f)  in the other printed materials and other Media and services published, 

operated or represented by the Publishing House or by parties that 
constitute a holding with the Publishing House.

The communication media listed above under items a) to e) will hereinafter 
also be collectively referred to as “Media”. If special business terms exist for 
individual services of the Publishing House, these GBTs shall apply alternatively 
in addition to those special business terms.

2.
For printed Media listed under items a) and e), the Advertisement shall 
mean, for the purposes hereof, a portion of a printed page of some of the 
Media containing a communication of a party other than the publisher of the 
respective Media where such communication does not constitute the editorial 
text, a brochure supplement, i.e. an external supplement of some of those 
Media and tags added to the title if such communication is disseminated for 
remuneration or other consideration. For electronic Media and services listed 
under items b), d), e) and f), the Advertisement shall mean, for the purposes 
hereof, any communication of a party other than the operator of the respective 
Media where such communication does not constitute the editorial content 
of the respective Media and is disseminated for remuneration or other 
consideration, including sponsoring, teleshopping and product placement. 
Any and all communications of third parties stated in this paragraph shall be 
deemed to be the Advertisement even if they are not intended to promote 
the sales of products or services of the advertiser (or another party) or are 
not made in connection with the business activity of the advertiser or another 
party.

3.
The advertiser shall mean the client who orders the dissemination of the 
Advertisement. However, the advertiser is obliged to disclose to the Publishing 
House, upon request, the identity of the person who ordered the dissemination 
of the Advertisement and the person for whose benefit the Advertisement 
was disseminated.

4.
The Advertisement is disseminated under individual contracts for work or 
a similar contract (collectively the “contract for work”) or under a framework 
contract and individual orders. These contractual relationships are also governed 
by the Technical Conditions for the individual Media published at www.mafra.
cz, in addition to these General Business Terms and the currently valid price 
list. Different arrangements in the contract shall prevail over provisions of 
these GBTs.

5.
The currently valid price list constitutes an integral part of these General 
Business Terms. The procedure of making changes to the price list is governed 
by Article X.

ii.  CONTRACT CONCLuSiON
1.
The advertiser usually orders the dissemination of the Advertisement by 
a written order (letter, fax, e-mail). However, the order can also be placed orally.

2.
The order must contain all the required particulars necessary for the due 
dissemination of the Advertisement, such as in particular: the advertiser’s 

business name, or first name and surname, or name, registered office, 
identification number, taxpayer ID No., and usually also the name of the 
person responsible for the order. Furthermore, the order must specify the 
Media by which the Advertisement is to be disseminated, the dissemination 
date, the type (e.g. display Advertisement, classified Advertisement, external 
supplement, banner, spot, sponsoring) and, where applicable, other data 
concerning the design and specification of the order (e.g. coverage unit, 
location, section, key, colour). The Publishing House reserves the right to reject 
orders that fail to comply with this paragraph.

3.
The contract is concluded by the Publishing House’s confirming the order 
placed by the advertiser. The Publishing House confirms the order orally or 
in writing (by letter, fax, e-mail, etc.). If the order is not confirmed by the 
Publishing House orally or in writing, the contract is deemed to be concluded 
by disseminating the Advertisement.

4.
Orders for external supplements shall only be binding on the Publishing House 
after a supplement sample has been presented and approved.

5.
If the Publishing House is the processor of the advertiser‘s Advertisement 
in the sense of the provisions of Section 1(6) of Act No. 40/1995 Coll., the 
advertiser is entitled to use this Advertisement in other media only on the basis 
of concluding a special license agreement with the Publishing House.

6.
The Publishing House reserves the right to agree individual business terms 
with the client or advertiser through a contract. The client (and the advertiser) 
are obliged not to disclose such individual terms.

iii.  ADVERTiSiNG
1. 
The advertiser is responsible for the timely delivery of advertising materials. 
In the event that the Publishing House finds that the documents supplied 
pursuant to the first sentence hereof do not meet the requirements stipulated 
or usually required by the Publishing House or they are otherwise unsuitable 
for dissemination, it shall inform the advertiser of this fact without undue delay. 
In such a case, the advertiser is obliged to immediately deliver to the Publishing 
House appropriate replacement documents in the required condition. 

2.
In the event that the Advertisement uses elements (in particular, so-called 
network identifiers) enabling tracking the user‘s behaviour (cookies, etc.) or 
processing personal data, the advertiser is fully responsible for the compliance 
with the legislation of such advertising and the processing of the data 
obtained, in particular for compliance with Regulation (EU) 2016/679, Directive 
(EU)2002/58 and Act No. 127/2005 Coll.; the advertiser is the controller of 
such data. In particular, it is prohibited to use such data other than for the 
purposes of normal advertising targeting and to process special categories of 
data within the meaning of No. 9 and data pursuant to Article 10 of Regulation 
(EU) 2016/679. The Publishing House shall not obtain any consent from 
the advertiser to the processing of personal data or the use of the above-
mentioned elements, unless specifically agreed; if the Publishing House is to 
obtain such consents for the advertiser, the advertiser undertakes to use such 
data only for the purposes for which such consent is obtained or for which 
it will be authorized under the relevant legal regulations (the provision of the 
previous sentence is not affected hereby). The advertiser undertakes to keep 
users properly informed of the ongoing processing of their personal data. The 
advertiser undertakes to provide the Publishing House, at its request, a link 
to a website containing, to the extent stipulated by law, information on the 
processing of such data by the advertiser in the Czech language and to maintain 
such a website up to date and without any access restrictions. If the Publishing 
House implements a commonly used consent-gathering system operated by 
a third party (in particular the IAB Europe Transparency and Consent Framework 
2.0), the advertiser undertakes to comply with the conditions laid down for 
participation in such a system and for the handling of the data concerned. At 
its own expense and responsibility, the advertiser undertakes to duly accept 
any change and withdrawal of consent or statement of objections sent to it 
by (i) the Publishing House, (ii) under such a system or (iii) otherwise by a user 
and to duly and timely handle requests of users exercising their rights under 
Regulation (EU) 2016/679 or other relevant legal regulations, even if these 
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requests are transmitted to it directly by the Publishing House. The above 
does not affect the right of the Publishing House to use the data collected 
by the Publishing House independently. The advertiser is fully responsible for 
compliance with the rules for the transfer of data outside the European Union, 
and, in particular, is obliged to ensure compliance with the rules set out in 
Chapter V of Regulation (EU) 2016/679 and to duly inform users about any 
transfers outside the EU. Any data collected independently by the advertiser 
in connection with the website of the Publishing House may not be used to 
support the activities of competing publishers.

3.
The Publishing House guarantees the print quality common to the required 
print media, the quality of broadcasting or display common to the required 
electronic media, within the possibilities given by the supplied documents. In 
the event of a discrepancy in online advertising statistics based on trusted 
third-party measurements, a difference of no more than 10% will be accepted 
compared to the advertising system statistics of the Publishing House, at the 
discretion of the Publishing House.

4.
The advertiser is fully responsible for the Advertisement content. The 
advertiser undertakes that the Advertisement transmitted to the Publishing 
House for dissemination will not contravene legislation, principles of morality, 
principles of fair conduct and fair trade practices, and that the dissemination 
of the Advertisement will not infringe third-party rights and legitimate interests 
(including but not limited to natural persons’ right to the protection of personality, 
legal persons’ right to the protection of reputation, copyrights and rights related 
thereto, and trademark rights) and will not even contravene universally binding 
legislation, particularly Act No. 40/1995 Coll., on Regulation of Advertising, as 
amended, Act No 132/2010 Coll. on Linear Audiovisual Media Services, Act 
No. 242/2022 Coll., on Video Sharing Platform Services (in particular, it will not 
contain elements prohibited under Section 7 of this Act), or, where applicable, 
Act No. 231/2001 Coll., on Radio and Television Broadcasting, as amended, 
and that all financial claims arising from the use of copyrighted works or, where 
applicable, portraits of natural persons used in the Advertisement, and from 
copyright-related rights have been settled by the advertiser as of the date of 
transmitting the input materials for the Advertisement; this does not apply 
to claims from collecting societies, i.e. notably OSA – Copyright Protection 
Association for Music Rights and INTERGRAM - Independent Society of 
Performers and Producers of Phonograms and Audiovisual Fixations, but solely 
to the extent of remuneration for disseminating the Advertisement in the 
broadcasting of radio stations or television channels. The advertiser expressly 
undertakes not to spread advertising for gambling operated without a basic 
authorisation pursuant to Act No 186/2016 Coll. on Gambling, or regulations 
replacing it. The advertiser undertakes that if the Publishing House or the 
publisher or, where applicable, the operator of the respective Media suffers any 
damage or other harm as a result of the dissemination of the Advertisement, 
the advertiser shall compensate such damage (harm) in full. Damage is also 
deemed to include the cost of judicial or arbitration proceedings, including 
the cost of legal representatives in such matters. The advertiser undertakes 
that the Advertisement submitted to the Publishing House for dissemination 
will not be in breach of Act No. 634/1992 Coll., on Consumer Protection, in 
particular, it will not contain misleading or unfair commercial practices. The 
advertiser also undertakes to comply with all restrictions on election advertising 
under the relevant election laws (e.g. Act No. 491/2001 Coll., on Elections to 
Municipal Councils, Act No. 247/1995 Coll., on Elections to the Parliament of 
the Czech Republic, Act No. 275/2012 Coll., on the Election of the President 
of the Republic, etc.).

5.
The Publishing House shall be given all necessary input materials for 
disseminating the Advertisement at its free disposal and is not obliged to 
keep such materials or return them to the advertiser. The Publishing House 
is not obliged to archive the Advertisement executed. The advertiser confirms 
that it duly fulfils its obligations to archive the Advertisement, in particular the 
obligation under Section 7a of Act No. 40/1995 Coll. to provide a copy of the 
Advertisement disseminated by the Publishing House upon request.

iV.  FRAMEWORK CONTRACT
1.
If the advertiser intends to publish a certain volume of Advertisements in some 
of the Media during a year, the advertiser has the opportunity to conclude with 
the Publishing House a framework contract for work for a single advertiser, 
which will entitle the advertiser to price discounts (the “Discount”) arising 
from such a contract for orders from the particular advertiser for the specified 
Media or Media types. The Discounts listed in the advertising price list are 
only given to the advertiser for Advertisements disseminated in the respective 
Media or Media type, as appropriate, within one year from the date agreed in 
the framework contract, unless a shorter period is explicitly agreed therein. 
Special framework contracts are always required for the individual Media as 

well as for Advertisements in the national edition of Mladá fronta DNES, in the 
regional editions of MF DNES, for Advertisements in the DNES+TV Magazine, 
in Lidové noviny, in Lidové noviny’s Pátek Magazine, in the Metro daily and the 
5plus2 weekly, as well as for Advertisements as external supplements. The 
Publishing House is entitled to exclude completely certain Media types from 
the scope of framework contracts.

2.
Based on the framework contract, the advertiser is entitled to request the 
publication of a larger amount of Advertisements within the agreed period than 
provided for in the framework contract. The Publishing House undertakes not 
to refuse to grant consent to such an increase in the amount of Advertisements 
without a substantial reason. If, pursuant to the Publishing House’s terms 
and conditions, such increase entitles the advertiser to a greater Discount 
according to the valid price list, the advertiser shall obtain a tax credit note, 
after the framework contract expires, in respect of the difference between the 
Discount agreed in the framework contract and the Discount the advertiser is 
entitled to according to the valid price list. If an order is not fulfilled for reasons 
beyond the Publishing House’s responsibility, the advertiser’s right to the 
Discount corresponding to the failed order shall expire.

3.
If the advertiser fails to order Advertisements in the relevant Media to the 
extent envisaged by the framework contract, the advertiser’s entitlement to 
the agreed Discount shall expire in its entirety, and the advertiser shall pay 
the Publishing House the amount corresponding to the Discount already 
provided. This is without prejudice to the Publishing House’s right to indemnity 
or compensation for lost profit.

4.
Special Discounts may be agreed in writing with individual advertisers in 
addition to the Discounts envisaged by these General Business Terms. The 
advertiser is obliged not to disclose such Special Discounts.

5.
For an advertising spot or a sponsor’s message intended to be disseminated 
on radio stations or television channels (particularly of the ÓČKO group), the 
advertiser shall transmit the music track list of the advertising spot or the 
sponsor’s message along with the respective data carrier, with this music track 
list to include the name of the advertising spot or the sponsor’s message, the 
name of each musical work used if it has a name, the name of the author of 
music and lyrics and of the lyrics translation, where applicable, the name of the 
publisher and the accurate duration of the advertising spot and music used; if 
the spot or the sponsor’s message includes a commercial shot, the data on the 
commercial shot used shall also be included – the designation of the creator 
of the spot or the sponsor’s message and the creator of the commercial shot 
used.

6.
The Discount to which the customer is entitled based on the overall generated 
turnover will be provided in the corresponding amount in CZK or in EUR and 
will be itemised proportionally to all invoices concerned.

V.  ORDER EXECuTiON
1.
The Publishing House reserves the right to refuse to disseminate an 
Advertisement:
a)  if the Advertisement ordered fails to comply with the concluded contract 

for work, framework contract or other agreement and/or with these 
General Business Terms, or other terms and conditions to be used in 
agreement of the parties;

b)  in the event of breaching the ethical principles of the Publishing House or 
publishers or operators of individual Media or, where applicable, the Code 
of Advertising Practice of the Czech Advertising Standards Council;

c)  due to unlawful content of the Advertisement, i.e. if the content or 
dissemination of the Advertisement contravenes legislation, principles of 
morality, principles of fair trade practices and fair conduct, or decisions by 
public administration authorities;

d)  if the Publishing House has reasonable doubts that there may be a good 
reason to refuse the Advertisement pursuant to items a) to c);

e)  if the Advertisement format or design could make the readers, listeners or 
viewers believe that the Advertisement is part of the editorial content of 
the respective Media or part of a communication of the Publishing House, 
the publisher or the operator of the respective Media;

f)  which contains a communication, Advertisement or commercial 
communication of third parties, except where the advertiser is 
an advertising or media agency and the Advertisement contains 
a communication, Advertisement or commercial communication from its 
customer;
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g)  which interferes with the rights and legitimate interests of the Publishing 
House or which does or might cause damage to the reputation of the 
Publishing House, its employees, shareholders or parties that constitute 
a holding with the Publishing House;

h)  if it is an Advertisement by a competitor of the Publishing House or by 
a publisher or operator of any Media;

i)  if the advertiser fails to transmit, along with the respective data carrier of 
an advertising spot or a sponsor’s message intended to be disseminated 
on radio stations or television channels (particularly of the ÓČKO group), 
the music track list of the advertising spot or the sponsor’s message, with 
this music track list to include the name of the advertising spot or the 
sponsor’s message, the name of each musical work used if it has a name, 
the name of the author of music and lyrics and of the lyrics translation, 
where applicable, the name of the publisher and the accurate duration of 
the advertising spot and music used; if the spot or the sponsor’s message 
includes a commercial shot, the data on the commercial shot used 
shall also be included – the designation of the creator of the spot or the 
sponsor’s message and the creator of the commercial shot used;

j)  if the advertiser refuses to sign a special promise of indemnity, the signing 
of which may be required by the Publishing House in justified cases;

k)  if the advertiser’s Advertisement requires sending a PR SMS and/or 
calling phone numbers charged at special rates in order to obtain more 
information, unless these are common advertising competitions and 
promotions; and/or

l)  anonymous Advertisements concerning elections during an election 
campaign under election laws or Advertisements that fail to meet other 
requirements of the election laws.

In that event, the Publishing House shall inform the advertiser about its 
decision to refuse the Advertisement without undue delay. The advertiser shall 
then provide the Publishing House with flawless substitute input materials 
without undue delay. Should an Advertisement by a single advertiser be 
refused repeatedly for reasons given in this paragraph, the Publishing House is 
entitled to withdraw from the contract concluded.

2.
Unless the date of disseminating the Advertisement has been explicitly agreed, 
its publication depends on the Publishing House’s capacities or on the decision 
by the publisher or operator, as applicable, of the respective Media.

3.
Unless a specific placement or a specific coverage unit has been agreed for 
disseminating the Advertisement, its dissemination depends on the Publishing 
House’s capacities.

4.
An Advertisement order that is to be executed exclusively on a specific date, 
with a specific placement or in a specific coverage unit must be communicated 
to the Publishing House in time so that it can be confirmed to the advertiser. In 
order to ensure that Advertisements are placed in printed Media appropriately, 
the Publishing House reserves the right to shift the Advertisement date in 
such Media by one issue forward or backward. This provision also reasonably 
applies to electronic Media.

5.
If possible, Advertisements are published in the appropriate sections with no 
need of an explicit agreement. 

6.
The Publishing House reserves the right to indicate Advertisements in an 
appropriate manner at its own discretion.

7.
If the advertiser orders an Advertisement the form of which fails to conform 
to the page dimensions and/or the advertising space format or the technical 
capacities of the respective Media, the Publishing House will adjust the 
Advertisement in a standard manner without having to notify the advertiser.

8.
If the advertiser orders a graphically unprocessed Advertisement in printed 
or Internet Media, the Publishing House will process such Advertisement in 
a standard manner. However, the Publishing House reserves right to reject 
such processing.

9.
For keyed Advertisements published in printed Media, the Publishing House 
is obliged to gather, transmit or send the incoming keyed responses for six 
weeks from publishing the Advertisement. The Publishing House may destroy 
any keyed responses that arrive after that period.

10.
The Publishing House does not accept any keyed responses exceeding the C4 
size (228 x 325 mm), or any books, catalogues, parcels or goods.

11.
The Publishing House is not obliged to check the appropriateness of an 
Advertisement location with respect to editorial text, other editorial content or 
to other Advertisements.

Vi.   PRiCE OF WORK (ADVERTiSEMENT), 
DuE DATES AND PAyMENT TERMS, iNVOiCiNG

1.
The amount of the price of work is determined by the concluded (framework) 
contract and, unless explicitly agreed therein, it shall be determined by these 
GBTs and by the Publishing House’s valid price list in CZK or in EUR. Prices in 
EUR apply to foreign customers and are available in the current price list of the 
Publishing House in the English language, if the price list with prices in EUR for 
the service has been issued in English.

2.
The due date for the price of work is determined by the concluded (framework) 
contract. Unless the due date for the price of work is explicitly agreed in 
such a contract, the price is due within 14 days from the date of issue of the 
Publishing House’s invoice (tax document), but no later than 30 days from the 
date of dissemination of the Advertisement. Due date of the invoice occurs 
even when defects advertising, the right of the advertiser for a discount is not 
affected. The Publishing House shall deliver the invoice (tax document) to the 
advertiser’s latest address known to the Publishing House or to the advertiser’s 
address registered in the Commercial Register or another such register, as 
applicable. The Publishing House is entitled to extend, by its unilateral decision, 
the due dates of individual invoices at any time. The Publishing House shall 
notify the advertiser of this Publishing House’s decision properly and in good 
time.

3.
Together with the Advertisement, the advertiser shall also pay the VAT at the 
applicable rate. Unless explicitly stated otherwise, prices in the price lists are 
specified exclusive of VAT.

4.
At the advertiser’s request (which must be made concurrently with the 
Advertisement order, otherwise the Publishing House is not obliged to 
comply with it), the Publishing House will send the advertiser a proof of 
the Advertisement dissemination along with the invoice; this only applies to 
printed Media. Depending on the type and extent of the order, such proof 
may include clippings, pages, whole issues or their copies or, as applicable, 
even only electronic documents (in PDF and JPG in particular). If such proof 
cannot be obtained, the advertiser will receive an acknowledgement of 
the Advertisement dissemination from the Publishing House. No proof of 
dissemination is provided for classified advertising.

5.
If defaulting in payment, the advertiser is obliged to pay interest on late 
payment in the statutory amount. The advertiser is also obliged to pay the 
costs incurred by the recovery of the invoiced amount or partial payments. 
In the event of default in payment, the Publishing House is entitled to refuse 
to execute further orders, including orders under the framework contract, or 
to make their execution contingent upon reasonable and timely payments in 
advance.

6.
If the advertiser fails to specify the accurate size, form, length or other extent 
of the Advertisement to be disseminated in the respective Media and leaves 
this decision up to the Publishing House, then the actually published extent of 
the Advertisement shall constitute the basis of billing.

7.
Discounts specified in the current price list are only available for Advertisements 
by a single advertiser published within a year. This period starts on the date of 
publication of the first Advertisement.

8.
The advertiser is entitled to retroactively claim the Discount based on a valid 
price list and depending on the actually disseminated quantity or volume of 
Advertisements in a period of one calendar year, unless agreed or specified in 
the individual Media price lists otherwise.

9.
Should the advertiser default in payment of the advertiser’s outstanding 
liabilities to the Publishing House in spite of the Publishing House’s reminder, 
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the Publishing House may decide that the advertiser is not entitled to any 
Discount, or that such entitlement expires, even retroactively. The entitlement 
to the Discount expires upon the issuance of the respective debit note by the 
Publishing House.

10.
If an issue of the MF DNES daily with the DNES+TV Magazine and/or the 
Lidové noviny daily with the Pátek LN Magazine is published on another day, 
for example, due to a public holiday, the Thursday (MF DNES) and the Friday 
(LN) rates respectively shall apply to advertising in the dailies on such a day.

11.
The Publishing House reserves the right to set other prices for special issues 
than those specified in the current price list.

12.
Combined orders (such as TOP KOMBI EMPLOYMENT) are placed as a single 
order, which is always invoiced after being published in MF DNES.

13.
The advertiser agrees that invoices will only be sent electronically to the 
advertiser‘s e-mail address. The Publishing House may also enter into 
a separate agreement with the advertiser concerning electronic business 
relations. Such agreement specifies the technical solution and defines that 
the communication in the mutual cooperation (i.e. issuing and sending tax 
documents (invoices) by MAFRA, as well as correspondence between both 
contracting parties concerning tax documents issued, and documenting the 
publication of advertising in MAFRA printed Media) will usually be conducted 
using electronic means.

14.
Invoices for foreign clients are issued either in EUR according to the valid price 
list in English (if the pricelist in EUR for the service has been issued in English), 
or in CZK and subsequently converted into the relevant foreign currency - all 
invoices issued in a single calendar month are always converted using the 
Czech National Bank’s fixed exchange rate as of the first day of the month 
concerned. It is permitted to set-off claims in different currencies, using the 
rate referred to in the previous sentence for such purposes. The set-off is 
always governed by the Czech law.

15.
The Publishing House is entitled to require a full or partial payment in advance 
(especially from new or foreign clients).

16.
The final advertising prices, inclusive of VAT, relating to specific formats of MF 
Dnes, Lidové noviny and, where applicable, other Media, are available at http://
www.mafra.cz/priloha-cenik-dph/.

Vii.  COMPLAiNTS
1.
In the event of a wholly or partially illegible, incorrect, or incomplete 
Advertisement in printed Media, or a wholly or partially incorrect display or 
broadcasting of an Advertisement in other Media, the advertiser is entitled to 
a price Discount or to a dissemination of a flawless substitute Advertisement 
but only to the extent to which the purpose of the Advertisement was harmed. 
The advertiser is obliged to claim this right from the Publishing House in 
writing within 2 weeks from the date of dissemination of the Advertisement, 
otherwise such right expires. It is the discretion of the Publishing House to 
choose from among the options specified in the first sentence above. If the 
Publishing House fails to publish the substitute Advertisement without undue 
delay or if the substitute Advertisement repeatedly fails to be flawless, the 
advertiser is entitled to a price Discount.

2.
When an Advertisement is disseminated repeatedly, the advertiser is obliged 
to check the correctness and completeness thereof immediately after 
each publication. The Publishing House will not admit a claim for publishing 
a substitute Advertisement if the same deficiency occurs in the repeated 
Advertisement without being reported to the Publishing House immediately 
(within no later than 3 days) after the previous publication.

3.
If defects attributable to defective input materials occur in the processing, 
printing, inserting or other dissemination of the Advertisement and these 
were not clearly identifiable when the order was received, the advertiser is 
not entitled to any Discount or dissemination of a substitute Advertisement.

4.
In no event shall the Publishing House be held liable for damage that was 

not caused by the Publishing House deliberately or out of gross negligence 
and for damage caused by circumstances excluding liability, extraordinary and 
unforeseeable impediments arising independently of the Publishing House’s 
will and/or by force majeure (the parties have agreed that force majeure shall 
always mean, for example, strike, lock-out, war and restrictions resulting from 
state of war, terrorist attacks, uprising, effects of the forces of nature, fire, 
etc.). The Publishing House is not obliged to pay damages to a party other than 
the advertiser. This is without prejudice to other limitations of liability stipulated 
herein.

5.
Advertisement texts are only sent to the advertiser for proofreading at the 
advertiser’s explicit written request and only if this is feasible with respect 
to time. The advertiser is responsible for the correctness and completeness 
of any proofreading done by the advertiser; the advertiser is obliged to send 
the proofs to the Publishing House in writing, otherwise the Publishing House 
is not obliged to take them into account. The Publishing House will allow the 
advertiser a reasonable period (in respect of the Publishing House’s capacities) 
for proofreading; unless such period is stipulated, it shall be 12 hours. If the 
advertiser fails to deliver the proofs by the end of the stipulated period, the 
Publishing House is entitled to disseminate the Advertisement in the version 
sent for proofreading. In the proof the advertiser is obliged to specify all changes 
required by the advertiser. The Publishing House will add the changes required 
by the advertiser and send them to the advertiser for new proofreading, if 
possible with respect to time. Making other changes required by the advertiser 
after the first proof may be subject to a charge of CZK 100 exclusive of VAT, (for 
foreign customers EUR 4), for each subsequent proof. The Publishing House 
is entitled to increase the amount of the relevant invoice for publishing the 
Advertisement by that amount. If the advertiser requires changes other than 
error correction as part of the proofreading process, the Publishing House may 
charge an appropriate fee for such service.

6.
Complaints are to be raised in writing at the registered office of the Publishing 
House or at the relevant advertising advisor of the Publishing House.

7.
The statutory consumer rights from which there can be no derogations by 
agreement remain unaffected.

Viii.  DATA PROTECTiON, COMMERCiAL COMMuNiCATiONS
1.
Information provided by the advertiser to the Publishing House in connection 
with the contract for work shall only be used by the Publishing House for 
the agreed purposes (performance of the contract), fulfilment of statutory 
obligations or for the purposes of its legitimate interests or legitimate interests 
of third parties (mainly for any litigation concerning the provided services or the 
advertisement content, for statistical purposes and improving the services and 
for direct marketing). The same restriction applies to information provided by 
the Publishing House to the advertiser.

2.
In recovering its claims due from the advertiser, the Publishing House is 
entitled to use a third party. The Publishing House is entitled to transmit 
information about individual business cases and about the advertiser to third 
parties in cases where so provided or allowed by law, in specifically stipulated 
cases, when assigning or otherwise handling a claim, to its legal, accounting, 
tax and similar consultants and, to parties that constitute a holding with the 
Publishing House, as well as to the party providing the Publishing House with 
the insurance to cover the risk that claims will not be paid.

3.
The instructions on processing of personal data from the Publishing House is 
available at www.mafra.cz/pouceni.

iX.  OThER PROViSiONS
1.
Should reasonable doubts about the advertiser’s solvency occur or should the 
advertiser be late in paying any invoice of the Publishing House that is due 
(albeit issued under a different contract), the Publishing House, at its own 
discretion, is:
a) entitled to withdraw from the contract;
b) to interrupt its performance; or
c)  to condition its further performance (including performance already 

ordered) on payment in advance.
The Publishing House is not obliged to notify the advertiser of the performance 
interruption pursuant to item b).
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2.
Order cancellation, which must be made in writing in any event, is without 
prejudice to the Publishing House’s rights to receive the payment of the 
Advertisement price (i.e. the Publishing House is entitled to a withdrawal fee at 
the rate of 100% of the price in that event). The same applies to the Publishing 
House’s refusal to publish an order already confirmed because the advertiser 
has failed to pay the advertiser’s liabilities.

3.
If the input material of the Advertisement ordered is not delivered or its delivery 
is late, the Publishing House reserves the right to charge a cancellation fee at 
the rate of 100%.

4.
The contracting parties have agreed that the contracts (for work) concluded 
between them for the dissemination of the Advertisements and the relations 
arising from such contracts will be governed by Czech law, namely Act No. 
89/2012 Coll., the Civil Code, as amended, specifically by the provisions 
governing contracts for work pursuant to Section 2586 et seq. of the Civil Code.
The advertiser undertakes, at its own cost and risk, duly and within the statutory 
deadlines, to fulfil the obligations concerning the contract being concluded, as 
set out in Act No 340/2015 Coll. The contracting parties have agreed that in 
the case of expiry of the time limit set for sending such contract to the register 
administrator for publication, the Publishing House is entitled to withdraw from 
the contract. However, the Publishing House has a right to publish the contract 
independently if the advertiser does not publish the contract within 15 days 
of its conclusion, or on other reasonable grounds. The Publishing House may 
claim compensation for damage or non-material damage caused by breaching 
the contractual obligation of the advertiser to publish the contract duly and on 
time. To avoid any doubt it is agreed that this provision is separable from the 
other content and any ineffectiveness or invalidity of the contract due to its 
non-publication does not cause ineffectiveness or invalidity of this provision.
If that Act allows the exclusion of a part of the contract or information 
from publication, the advertiser shall exclude such parts of the contract or 
information from publication.
The advertiser undertakes to treat the content of such contract as its own 
business secret. The publication of the contract in line with Act No 340/2015 
Coll. does not relieve the contracting parties of their obligation to keep its 
content confidential. The same applies to other laws specifying the publication 
of information, namely Act No 247/1995 Coll. and other election laws.

5.
The termination of the contract between the Publishing House and the 
advertiser by a legal act must be made in writing.

6.
Should any reasons exist on the part of the advertiser that might establish 
lawful liability or any other liability of the Publishing House for tax obligations of 
the advertiser, the advertiser is obliged to inform the Publishing House about 
such facts immediately in writing.

7.
A withdrawal from the contract between the Publishing House and the 
advertiser shall always have ex nunc effects.

8.
The Publishing House reserves the right to agree individual business terms 
with the client through a (framework) contract.

9.
Combined insertions into the Publishing House’s newspapers and magazines 
are to be ordered separately for each edition and are invoiced separately for 
each edition.

10.
The Publishing House hereby informs its business partners under Section 431 
of Act No. 89/2012 Coll. that individual employees of the Publishing House are 
only entitled to act to the extent of authorisations granted to them and only in 
matters appropriate to their respective job positions. Without prejudice to the 
provision of the foregoing sentence, the following contracts may be concluded 
and/or legal acts may be performed on behalf of the Publishing House always 
and only by its statutory body (in the manner of acting externally registered in 
the Commercial Register) or by persons explicitly authorised by these statutory 
representatives to do so under special written power of attorney that will 
explicitly include the authorisation for such an act:
a) Letters of intent;
b) Use of trademarks, domains and other objects of industrial property;
c)  Entering into licence and sub-licence agreements, excluding usual 

agreements with authors for contributions in Media;
d) Acquisition, encumbrance or alienation of real estate;

e)  Any security or confirmation of debts of the Publishing House as well as 
third parties (including arrangements on contractual penalties and debt 
recognition, guarantees, financial guarantees, etc.);

f) Entering into a pledge agreement;
g) Public offer;
h) Arrangement on earnest payment;
i)  Any disposition of a business plant or a portion of a plant that constitutes 

an independent branch;
j) Claim assignment;
k) Debt assumption; 
l) Accession to debt;
m) Asset takeover;
n) Agreement or contract assignment;
o)  Any acts concerning securities (including bill of exchange) or shares in 

other entities;
p) Settlement agreement;
q)  Waiver and debt remission (including acts carried out by returning 

a promissory note, etc.).
A contract, which was concluded by a member (members) of the statutory 
body representing the Publishing House, may be amended only through 
a legal negotiation where the Publishing House shall be represented again 
by members of the statutory body or persons explicitly authorised for such 
negotiation by a personal written authorisation.

11.
A prolongation of the subjective period of prescription from 3 to 4 years is 
hereby agreed for claims arising between the contracting parties. This does not 
apply to damage compensation claims.

12.
Any advertising offers of the Publishing House in the form of Advertisement 
and information in its price lists and/or catalogues are not deemed to be offers 
to conclude a contract. 

13.
Any and all offers to publish an Advertisement that are made by the Publishing 
House may be revoked even within the period determined for accepting them.

14.
Provisions of Section 1799 and Section 1800 of Act No. 89/2012 Coll. shall not 
be used between the parties.

15.
Provisions of Section 1805 (2), Section 1913, Section 1950, Section 1952 (2) 
and Section 1995 (2) of Act No. 89/2012 Coll. shall not be used between the 
parties. 

16.
The contracting parties hereby explicitly agree that the Publishing House 
is entitled to refuse performance under a concluded contract even if the 
advertiser is late in meeting any of its other obligations (arising from a different 
legal reason) to the Publishing House.

17.
If the performance made by instalments has been agreed and the debtor fails 
to pay any instalment, the contracting parties have agreed that the creditor is 
entitled to the settlement of the whole claim and may exercise this right even 
after the very next instalment comes due.

18.
The advertiser acknowledges that the contractual relationship with the 
Publishing House does not entitle the advertiser to designate its products or 
parts of them with the Publishing House’s name, trademark, product name, or 
in another similar way.

19.
The Publishing House is entitled to set-off any of its claims due from the 
advertiser, if such a claim has come due, against the advertiser’s claims due 
from the Publishing House, irrespective of whether such claims have or have 
not come due and irrespective of the currency or the legal relationship from 
which they arose.

20.
If the contract is concluded for a definite period of time or for a one-off 
performance, it may only be terminated by agreement or for lawful reasons. 
If the contract is concluded for an indefinite period of time, any of the parties 
may terminate it by notice of termination with a 1-month notice period, with 
this period starting from the first day of the month following the delivery of the 
notice of termination.
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21.
In compliance with Section 89a of the Code of Civil Procedure or Regulation 
(EU) No 1215/2012, the contracting parties hereby agree that the District Court 
for Prague 5 as the Court of First Instance shall have the territorial jurisdiction in 
any and all disputes between them arising from the contract. Where a Regional 
Court is the Court of First Instance, the contracting parties hereby agree that 
the Municipal Court in Prague shall have the territorial jurisdiction in any and all 
disputes between them.

X.  ChANGES TO GENERAL BuSiNESS TERMS
The Publishing House may change these General Business Terms, including 
price lists, to a reasonable extent, particularly in the event of:
a)  Changes in the individual Media where such changes have an impact on 

Advertisement formats; 
b) Introduction of new Advertisement formats or Media; 
c)  Change in the extent, periodicity or dissemination period of the individual 

Media, or their cancellation or replacement with others;
d)  Legislative change or abolition of legislation, enactment of new legislation, 

or change in the interpretation of relevant legislation;
e)  Change in the circulation volume or readership volume of the individual 

printed Media or in the reach of the other Media;
f) Changes in the prices of individual Advertisement formats;
g) Changes in the price level on the market;
h) Change in the interpretation of relevant legislation; or
i) Unforeseeable changes on the market.
Changes will be notified to the advertiser, at the Publishing House’s discretion, 
either by sending the relevant information and the complete text of the 
changes of the terms in the appropriate format (e.g. .pdf or .html) to the 
advertiser’s contact e-mail address or by written notification. Such a change 
comes into force between the Publishing House and the particular advertiser 
by the expiry of the period defined by the Publishing House, which is usually 
one month; however, this period shall be at least 25 days from the date of 
the change notification. If the advertiser does not agree with the change, the 
advertiser is entitled to terminate the relevant contract by notice of termination 
within the period defined in the foregoing sentence, with a 30-day period of 
notice. If the advertiser exercises this advertiser’s right of termination by notice 
of termination, such early termination of the contract is not deemed to be 
the advertiser’s breach of the contract, and the advertiser’s right to Discounts 
agreed will not cease to exist or be curtailed (unless such right ceases to exist 
or (might be) curtailed for other reasons on the part of the advertiser). Unless 
the advertiser uses the advertiser’s right to terminate the contract by notice of 
termination, the advertiser is deemed to agree with the change.
However, the Publishing House reserves the right to adopt such a change to 
the GBTs or price lists that will not involve the advertiser’s right to terminate 
the contract by notice of termination, provided that the advertiser will only be 
bound by such a change if the advertiser agrees with it. 
When launching new products, the Publishing House reserves the right to 
stipulate different General Business Terms, Technical Conditions or price lists 
for such products. The same rules apply to changes to relevant Technical 
Conditions (see article I (4)).

Xi.   SPECiAL PROViSiONS FOR DiSTANCE CONTRACTS 
AND/OR CONTRACTS CONCLuDED OuTSiDE BuSiNESS PREMiSES 
WiTh CONSuMERS

1.
In view of statutory provisions, the Publishing House hereby notifies the 
following to the consumers who will conclude a distance contract with the 
Publishing House or who will conclude a contract with the Publishing House 
outside its business premises:
a)  When concluding the contract to publish an Advertisement, the price of 

the Advertisement is set according to the valid price list of the Publishing 
House available at www.mafra.cz, with a Discount, where applicable, 
under the contract concluded;

b)  Given the nature of the contract, the consumer incurs no costs of the 
service delivery;

c) The Publishing House reserves the right to request payment in advance;
d)  In addition to the price agreed, the Publishing House will only charge the 

statutory value added tax, while other taxes, charges or costs will not be 
charged, unless these are put in place after the contract is concluded and, 
under statutory regulations, they hamper the provision of the relevant 
service;

e)  A contract concluded in writing will be archived with the Publishing 
House, and the consumer is entitled to view it any time, on written 
request and after proving the consumer’s identity,

f)  No technical steps are required to conclude the contract except for 
contacts with the relevant member of staff at the Advertisement 
Department of the Publishing House;

g)  Finding and correcting mistakes arising while entering data prior to placing 
an order are possible without limits before the contract is concluded;

h)  The Publishing House is not bound by any code of conduct concerning the 
publication of Advertisements, as no such codes have been issued;

i) The contract may only be concluded in the Czech or Slovak language.

2.
The consumer is entitled to withdraw from the contract within 14 days 
from concluding it, using the relevant legal acts performed in relation to the 
Publishing House. If the consumer intends to withdraw from the contract, 
the Publishing House recommends performing such legal acts in writing in 
relation to the consumer’s advertising advisor or by delivering a written notice 
of withdrawal to the registered office of the Publishing House. The period of 
withdrawal is deemed to have been met if the consumer sends the Publishing 
House the notification of the consumer’s withdrawal from the contract within 
that period.

3.
If, in the concluded contract, the consumer requested publishing an 
Advertisement within a period shorter than the period of withdrawal pursuant 
to paragraph 2 of this article and the Advertisement was published accordingly, 
the consumer is not entitled to the withdrawal pursuant to paragraph 2 of this 
article. If, pursuant to paragraph 2, the consumer withdraws from a contract 
the performance of which began, at the consumer’s explicit request, prior to 
the expiry of the period of withdrawal from the contract, the consumer shall 
pay the Publishing House a proportionate part of the agreed price for the 
performance provided till the withdrawal from the contract.

4.
A form will be enclosed with a contract concluded with the consumer to allow 
withdrawing from the contract in the events where so required by specific 
legislation.

5.
The Publishing House makes the consumer aware that it accepts payments in 
cash (payment in advance), by bank transfer to the Publishing House’s account 
and, for selected products where this is explicitly indicated, also through 
PaySec or by Visa, MasterCard, Maestro and JCB payment cards. However, 
the Publishing House reserves the right of choosing the required payment 
system for an individual contract or order.

6.
Out-of-court dispute resolution is not allowed. The right of both contracting 
parties to bilateral negotiations on dispute settlement remains unaffected. 
Mediation is governed by Act No. 202/2012 Coll., on Mediation and on 
Amendments to Certain Acts.
Should a consumer dispute from a purchase contract or from a service contract 
arise between the Publishing House and the consumer, which the parties fail to 
settle by mutual agreement, the consumer may file a motion for an out-of-court 
settlement of such dispute to the entity assigned for out-of-court resolutions of 
consumer disputes, which is the Czech Trade Inspection
Central Inspectorate – ADR unit
Štěpánská 15
120 00 Praha 2, Czech Republic
E-mail: adr@coi.cz
Web: adr.coi.cz

In the case of contracts concluded on-line, the consumer may also use the 
online dispute resolution platform which has been established by the European 
Commission at http://ec.europa.eu/consumers/odr/

Xii.  VALiDiTy
These General Business Terms come into force on 1 January 2023.
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MAFRA, a. s.
Anděl Media Centrum, 
Karla Engliše 519/11, 150 00 Praha 5 

e-mail: inzerce@mafra.cz 

Web: 
http://www.mafra.cz/sluzby  
http://www.mafra.cz

iD No.: 45313351
Taxpayer iD No.: CZ45313351

Registration in the Commercial Register: by 
Municipal Court in Prague, B/1328 
Bank details: KB Prague 5 

Account No.: 121 89 42 011/0100 
SWiFT CODE: KOMBCZPPXXX
iBAN: CZ9301000000001218942011

Payment terms
Invoices are due within 14 calendar days 
from the date of issue of the tax document 
(unless agreed otherwise).
The date of payment is deemed to be the 
date of crediting the amount to the supplier’s 
account.

The variable symbol of the payment is the 
invoice number or, where applicable, the 
number of a corrective tax document.

VAT
All prices in the price list are specified exclusive 
of VAT.
The final price of the order includes VAT 
at the level stipulated by law.

Business Terms
The General Business Terms 
of MAFRA, a. s. apply (see pages 25-31)

PRiNTED ADVERTiSiNG

MAFRA Service Centre  
(central advertisement selling and customer 
services)
Phone: 22506 3111, 22506 3441, 3446
Fax: 22506 3468 
E-mail: scentrum@mafra.cz
Opening hours: Mon – Fri 9 a.m. – 5 p.m.

Media agencies and ViP customers
Phone: 22506 3437; Fax: 22506 3479
E-mail: asistentka.agentury@mafra.cz

Receipt of agency advertisements
Phone: 22506 3440, 3450, 3406
Fax: 22506 3405
E-mail: inzerce.agentury@mafra.cz

Recruitment agency advertising 
Phone: 22506 3419 
Fax: 22506 3418
E-mail: personalni.agentury@mafra.cz

Foreign advertising 
Phone: 22506 3435
Fax: 22506 3479
E-mail: advertising@mafra.cz

inserted advertisements
Phone: 22506 3431
Fax: 22506 3479

Advertising in Lidové noviny
Phone: 22506 3438, 3496, 3428
Fax: 22506 3416
E-mail: inzerce@lidovky.cz

SALES ACCOuNTiNG OFFiCE
Phone:  22506 3499

iNTERNET ADVERTiSiNG
Sales Managers
Phone: 22506 3343, 3346
Fax: 22506 3355
E-mail: reklama@idnes.cz, reklama@lidovky.cz

Media Managers
Phone: 22506 3341
Fax: 22506 6341
E-mail: reklama@idnes.cz

Sales Managers of jobdnes.cz
Phone: 22506 3370, 3365 
Fax: 22506 3418

METRO DAiLy
Prague: Phone: 22506 5129 
Brno: Phone: 51620 2520 
E-mail: sales@metro.cz

Agency selling 
Phone: 22506 5120 
E-mail: sales@metro.cz

5PLuS2 weekly
National selling 
Phone: 22506 5192 
E-mail: sales@metro.cz

Contact information on particular media managers, supplement guarantors and sales managers is available on our websites at: http://www.mafra.cz/kontakty-obchod/.

RECEiPT OF ADVERTiSEMENTS 
FOR PRAGuE, BOhEMiA AND MORAViA

Prague-City and 
Central Bohemian Region
Phone: 22506 3412, mobil: 602 658 923 
E-mail: inzerce.poradce@mafra.cz

Ústí nad Labem Region
Phone: 601 392 950 
E-mail: inzerceul@mafra.cz

Liberec Region
Phone: 488 123 311, mobil: 601 392 950 
E-mail: inzerceli@mafra.cz

hradec Králové Region
Phone: 498 515 311, mobil: 702 021 398 
E-mail: inzercehk@mafra.cz

Pardubice Region
Phone: 467 303 311, mobil: 702 021 398 
E-mail: inzercepa@mafra.cz

South Bohemian Region
Phone: 388 909 313, mobil: 602 534 943 
E-mail: inzercecb@mafra.cz

Plzeň Region
Phone: 374 333 311, mobil: 775 347 752 
E-mail: inzercepl@mafra.cz

Karlovy Vary Region
Phone: 374 333 311, mobil: 775 347 752 
E-mail: inzercekv@mafra.cz

Moravian-Silesian Region
Phone: 558 959 317, mobil: 602 534 936 
E-mail: inzerceos@mafra.cz

Olomouc Region
Phone: 583 808 311, mobil: 734 268 052 
E-mail: inzerceol@mafra.cz

South Moravian Region
Phone: 516 202 311, 516 202 326, mobil: 734 397 961 
E-mail: inzercebr@mafra.cz

Zlín Region
Phone: 583 808 311, mobil: 734 268 052 
E-mail: inzercezl@mafra.cz

Vysočina Region
Phone: 516 202 311, 516 202 326, mobil: 734 397 961 
E-mail: inzerceji@mafra.cz
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